
Annual Report



Our Mission
Our mission is to provide infrastructure and services to 
facilitate the development and operation of a world-class 
marketing and distribution hub for fresh produce,  
flowers and other ancillary products.
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Market Street, Brisbane City
The Brisbane story begins in its city centre in 
1866, with the first Market established beside 
the Brisbane River on a roadway aptly named 
Market Street. Produce came down the river from 
Ipswich and the Moreton Bay Islands as well as 
nearby farms at Hemmant and Oxley.

By the 1870s, there was pressure to establish a 
better located Market and by 1881, the Market 
Street establishment had closed, the victim of a 
poor location and farmers who preferred to sell 

direct to retailers. 

Roma Street Market
All eyes turned to an alternative site in Roma Street, 
adjacent to the Roma Street Railway Station, and 
by 1885 the first Roma Street Market was opened 
for trade.

It was a large building, 100m long with a double 
set of railway lines running down the centre, 

which was later converted to a roadway.

Turbot Street Market
When the Market owners, Brisbane Municipal 
Council, raised the rents, a group of 30 disgruntled 
wholesalers looked toward nearby Turbot Street 
and on 14 July 1906, opened the ‘Brisbane Fruit 
and Produce Exchange’. 

Remnants of the old Market in Turbot Street 
remain today. The Queensland Department 
of Employment, Economic Development and 
Innovation staff carpark still bears the name of 
wholesalers on its supporting beams and its 
bitumen shines from where the fruit box nails 

melted into the road.

Our History
The history of the Brisbane Markets is not only a story 

of fruit and vegetables and the need for expansion 
to handle the demand of a growing city. It’s a story of 

immigration, transport, weather, changing tastes and a 
unique group of people who worked together to create 

the place and culture that exists today.

1866

Establishment of Brisbane Markets, 
Market Street, Brisbane to feed a 

population of 8,000 people.

1885

New wholesale Market in Roma Street, 
Brisbane, established with trading close 

to the rail network.

1914 - 1918

World War 1 Depression

19291849

Original Market site surveyed - 
land set aside in Market Street, 

Brisbane City. 

1881

After changing ownership a 
number of time, it ceased to exist 

in Market Street (non-viable).

1906

New Turbot Street ‘Brisbane Fruit Produce Exchange’ 
opens after a dispute about rents in the nearby Roma 

Street Markets. The two create a Central Market Precinct.
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Central Precinct formed
The two city Markets, along with other  

wholesale sections scattered on surrounding 

streets, created a great trade hub, jamming the 

streets with horse drawn vehicles and mountains 

of produce.

Over the years, the Markets were extended  

and, as early as 1935, concerns were raised over 

the growing Market centre disrupting the  

inner-city traffic.

The Markets continued to grow seeing the 

introduction of motorised transport, two world 

wars, a depression, two major and several 

minor floods. The rapid expansion of the central 

business district and the desire to rid the city of 

heavy transport eventually came to a head in 

1958 when a Markets Investigation Committee 

was established to locate a new site.

Rocklea Markets
By 1960, land in Sherwood Road, Rocklea had 

become the chosen site, close to the railway and 

surrounded by land to expand into as the city’s 

needs grew.

Some wholesalers and growers opposed the 

move, citing the distance from the city centre, 

climatic conditions in winter, transportation 

difficulties in the wet season and lack of arterial 

roads. Despite the doubts, the two million 

pound project went ahead.

The new Brisbane Markets opened for business 

at Rocklea on 31 August 1964 on 53 hectares of 

land with road access from both Sherwood Road 

and Curzon Street. 

1974 floods
In over 45 years of trade from the Rocklea site, 

there was one brief period when the Markets 

stopped. The devastating Australia Day flood, 

in January 1974 saw water rise to such a height 

that only the roofs of Market buildings could be 

seen above the water.

Within days, a temporary Market had opened 

in nearby Curzon Street, without electricity or 

amenities, but the wholesalers were able to 

receive produce through the morning day light 

hours, and trade from noon, keeping the city 

supplied with essential fresh produce.

The formation of Brisbane 
Markets Limited
By 1994, there was some discontent with the 

Queensland Government owners of the site. 

Some 32 primary wholesalers, together with 

Brismark, formed a company named Landacq 

Limited (short for land acquisition).  

The company acquired a large parcel of land at 

Yatala, south of Brisbane, with funding provided 

by its shareholders. 

This was part of a move to have a greater say in 

the running of the Markets and to encourage the 

government to sell the Markets to its 

industry stakeholders. By 2000/01, Brismark had 

produced a detailed decision model analysis 

comparing the development of a greenfield site 

at Yatala for a new Central Market or buying and 

redeveloping the existing Market site at Rocklea.

The outcome highlighted the preferred option  

of buying and redeveloping the existing site  

over time.

A long-term push to encourage the State 

Government to sell the property bore fruit in 

December 2001 when the Markets were put up 

for sale by way of an open public tender. 

Landacq Limited was fully restructured as an 

unlisted public company so as to be used 

as the bidding entity. It competed against 

property developers, investment banks and 

superannuation funds as part of a competitive 

bidding process which ran for 10 months.

Eventually Landacq Limited won the bid,  

taking over the site and business operations on 

30 September 2002. The bid cost $74 million, 

and the company, as the new owners of the 

site, subsequently changed its name to Brisbane 

Markets Limited.

The Boards of Brismark and Brisbane Markets 

Limited reaffirmed their commitment to a 

structure that sees both organsations share a 

single CEO as an appropriate and effective  

way of maximising the benefits of what has  

been achieved. 

1958

City congestion drives wholesalers to 
plan a new site. A Markets’ Investigation 

Committee was established.

1974

Market flooded in January. Temporary site set 
up in nearby Curzon Street until Sherwood 

Road Markets were habitable

2002

State Government sold the Brisbane Markets to 
Landacq Limited for $74 million. The company 
changed its name to Brisbane Markets Limited.

1939 - 1945

World War 2

1941

The Queensland Chamber of 
Fruit and Vegetables Industries is 
formed (today known as Brismark)

1964

The current Sherwood Road, Rocklea 
site opened, close to rail, connecting 

roads and with room to expand.

1994

Wholesalers form private company 
called Landacq Limited, which was 

managed by Brismark.
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Business Overview

Brisbane Markets Limited (BML) is the owner of 

the Brisbane Markets site, and is responsible for 

its ongoing management and development. 

BML and its related entities strive to provide 

world-standard facilities and services for fruit, 

vegetable and flower wholesalers, retailers, 

provedores, secondary wholesalers, food 

processors, transporters, exporters, industry 

organisations and market support businesses.

BML operates on a commercial basis as an 

unlisted public company, with in excess of  

160 industry-related shareholders. These include 

growers, wholesalers, secondary wholesalers, 

retailers and Brismark, the member organisation 

for the Brisbane Produce Markets.

The timeline above records the milestones 

achieved by BML since acquiring the Brisbane 

Markets site and business operation in 2002. 

Profile 
•	 Brisbane	Markets	occupies	77-hectares	of	

land at Rocklea, just 11 kilometres from the 

Brisbane CBD.

•	 53	primary	wholesalers	operate	at	the	site	as	

well as an additional 92 support businesses.

•	 244	leases	are	in	place

•	 Up	to	3,500	people	work	or	do	business	at	

the Brisbane Markets on a daily basis.

•	 Over	7,000	growers	supply	produce	for	sale	

at the Brisbane Markets

•	 The	site	comprises	more	than	30	buildings	

including multi-tenanted selling floors, multi-

tenanted warehouses and sole occupancy 

warehouses together, together with 

commercial and retail accommodation

The Brisbane Markets is Queensland’s only central fruit and vegetable market and incorporates 
the Brisbane Produce Market, Brisbane Flower Market, Brisbane MarketPlace Retail Markets 
precinct, and the Brisbane Markets South Gate industrial estate.

2002 2003 2004 20052001

•	 Landacq	Ltd	acquired	the	Brisbane	Markets	for	$74	million.	
Company’s name changed to Brisbane Markets Ltd.

•	 Markets	now	owned	by	160	shareholders	including	growers,	
wholesalers and other Market tenants, and retailers.

•	 Review	of	Brisbane	Markets	Regulations	in	conjunction	with	Brismark
•	 Completion	of	the	$4.25	million	ID	Transport	facility	on	the	southern	side	of	Sherwood	Road.
•	 Estimated	$840	million	of	produce	traded	through	the	produce	market	–	an	increase	of	$100	

million on the previous year.
•	 Establishment	of	the	Brisbane	Markets	Industry	Advisory	Committee	and	Exporters	Forum

•	 100%	occupancy	rate	for	warehouses	and	selling	floors	
•	 Established	LPG	forklift	refueling	facility	on	site
•	 Launch	of	subsidiary	brand	Brisbane	MarketPlace

•	 Record	profit	of	$3.65	million	for	the	2005	 
financial	year

•	 Launch	of	the	Saturday	Fresh	Markets
•	 Development	of	Brisbane	Markets	Site	

Master Plan progressed

•	 The	total	area	for	lease	on	the	site	is	

153,693m2 including 29 warehouses and five 

selling floor buildings covering a lettable area 

of more than 121,000 m2

•	 83,000	m2 is temperature controlled

•	 Land	leases	and	licences	cover	an	area	of	

24,371m2

•	 Commercial	offices	with	a	total	area	for	lease	

of 4,170m2

•	 Brisbane	Markets	Commercial	Centre,	 

which houses a post office, a bank,  

seafood outlet, food outlets, stationer,  

barber and aquarium shop.
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•	 facilitate	the	efficient	and	effective	
operation of the Brisbane Markets

•	 provide and maintain world-
class infrastructure and services 
to facilitate the marketing and 
distribution of fresh produce, 
flowers and other ancillary products

•	 enhance	the	services	offered	to	
customers and the role of the 
Brisbane Markets in the marketing 
and distribution of fresh and 
processed produce, flowers and 
other ancillary products

•	 facilitate	the	ongoing	growth	 
and development of the  
Brisbane Markets 

•	 promote	the	role	and	importance	
of the Brisbane Markets and 
the benefits of fresh fruit and 
vegetables to the industry  
and consumers

•	 provide	effective	and	timely	
industry advocacy and 
representation

•	 achieve	satisfactory	returns	 
to shareholders.

The primary objectives 
of BML are to:

2006 2007 2008 2009 2010

•	 Throughput	wholesale	value	reached	$971	million
•	 Expanded	CCTV	network	to	35	cameras	covering	the	site
•	 CEO	Andrew	Young	wins	AUF	Industry	Wholesale	award

•	 The	market	value	of	Brisbane	Markets	investment	properties	reached	$128.15	million
•	 A	Rights	Issue	to	shareholders	raised	$9.96	million	to	progress	development
•	 Water	consumption	reduced	a	further	20%	from	previous	year	
•	 Official	opening	of	the	of	the	$33	million	South	Gate	East	facility

•	 The	market	value	of	Brisbane	Markets	investment	
properties	reached	$111.5	million

•	 Throughput	wholesale	value	reached	$1.011	billion
•	 Brisbane	Markets	partnered	with	‘Go	for	2&5’	promotion	
•	 Purchased	adjoining	QDPI	land	for	$7	million

•	 The	market	value	of	Brisbane	Markets	investment	properties	reached	$160.6	million
•	 Throughput	wholesale	value	reached	$1.045	billion
•	 Construction	of	western	access	road	and	associated	facilities	approved	by	BCC.
•	 Building	F	(Fresh	Centre)	refurbishment	project	commences
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Chairman’s Report
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BML shareholders received fully franked dividends 
totalling 10.5 cents per share in respect of the 2009/10 
financial year, an increase of 0.5 cents per share paid over 
the previous financial year, with comparable earnings  
per share (adjusted for revaluation impact) increasing 
from 18.43 cents to 18.54 cents.
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This year has been one of achievement and 

progression with the group working hard across 

all divisions to deliver a strong result for the 

company and the Markets, as well as laying the 

foundation for future success.

The group recorded total revenue of $36.2 

million for the 2009/10 financial year with a net 

profit after tax of $9.69 million, which includes 

an increase of $3.85 million in the value of the 

investment property held. 

The net profit after tax excluding the revaluation, 

was $6.989 million, up by 6.23% on last year’s 

result of $6.579 million.

This is a solid result considering the economic 

downturn which has impacted on most industry 

sectors. The company has consistently paid 

dividends since it began operation in 2002 and 

the final dividend for the 2009/10 year was the 

16th consecutive dividend to shareholders.

BML’s revenue base, which includes multiple 

revenue streams, offers the company added 

certainty and diversification in terms of the 

company’s financial performance and the 

opportunities for growth.

BML weathered the Brisbane commercial and 

industrial property market decline managing 

to maintain occupancy levels of 100% for 

warehouse facilities and 86% for office premises.

We continued work on several major 

infrastructure projects, in particular the 

construction of a new western access road, car 

parks and building platform. While this work was 

under way, the planning approvals, design and 

contractor negotiations for the new northern 

warehouse on the building platform were also 

finalised. Work on this new building commenced 

in July of this year.

Our other major infrastructure work involved 

the gutting of Building F in preparation for its 

refurbishment. This work has now commenced 

and by the end of the 2010/11 financial year, 

we expect to have the re-named “Fresh Centre” 

complete, with part of the building to provide a 

new home for BML.

This moves us a step closer to fulfilling our vision 

for the Brisbane Markets commercial precinct 

and our next step will be to lease the company’s 

existing offices as well as the remaining office 

space in the Fresh Centre.

Despite the tough economic conditions  

which exist, our commitment to these capital 

projects has not diminished, and our focus 

firmly remains on the future development of the 

Brisbane Markets.

Operating revenues, which exclude the increase/

decrease in the value of investment properties 

held, increased from $29.489 million in 2008/09 

to $32.336 million in 2009/10. This represents an 

increase of 9.65%

As at 30 June 2010, the company held total 

assets of $196.4 million and net assets of  

$103.7 million. The company has 42,500,000 

ordinary shares on issue, all of which are fully 

paid, following full payment in April 2010 of  

the final instalment for shares issued in the  

2009 capital raising.

The Net Tangible Assets per share as at  

30 June 2010 stood at $2.44 per share, up from 

$2.31 as at 30 June 2009. The increase reflects 

the 2009 capital raising at $2.50 per share and 

the ongoing increase in the net value of the 

assets held by the company.

Over the past five years, the Net Tangible Assets 

per share has increased from $1.69 per share,  

or 44.4%.

I thank my fellow directors for their ongoing 

commitment and extend my appreciation to 

our CEO, Andrew Young and his management 

team who are responsible for guiding the 

company’s future through the development of 

key strategies, business plans and policies. 

I also thank our dedicated employees for their 

efforts and valued contributions over the last 

year. I have every confidence in their ability to 

take us forward.

Tony Joseph 

Chairman
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BML’s results for the year highlight the company’s 
growth and the continuing investment in upgrading 
and developing the site.

The economic downturn in Queensland has been 
evident in terms of business sentiment within the 
Markets, with downward pressure on wholesale prices 
and wholesaler margins.

CEO’S Report
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Return to Shareholders
In September 2010, the company declared a 

final dividend of 5.25 cents per share and a 

special dividend of 0.5 cents per share, both fully 

franked, giving a total dividend paid in respect of 

the 2009/10 financial year of 10.5 units per share 

fully franked.

The total dividend paid in respect of the 2009/10 

financial year was up by 0.5 of a cent on the total 

dividend of 10 cents per share paid in respect of 

the 2008/09 financial year.

Capital Raising
The company issued a prospectus in June 2009 

to raise up to $12.031 million, with subscriptions 

payable in two instalments with the first upon 

application and the final instalment payable in 

April 2010. The capital raising was successful 

and closed oversubscribed and with all final 

instalments paid in full.

The funds raised will be used to progress capital 

expenditure projects as part of the ongoing 

upgrading and development of the Markets.

Capital Expenditure Projects
Major projects were progressed during the 

course of the financial year including:

•	 Western	Access	Road

 This $8.5 million project saw the 

establishment of a major new intersection at 

Sherwood Road, new access road, car parks, 

vegetated areas and new building platform. 

This work was close to being completed 

by the end of the financial year. A new 

gatehouse is now being constructed and it is 

anticipated that the new road will be open to 

traffic from late 2010.

•	 Building	F	Refurbishment

 This work was subject to detailed planning, 

priced and contractual negotiations 

progressed. The contract for the works was 

subsequently executed on 15 September 

2010. The refurbishment works will be 

undertaken by Wiley & Co. 

 In addition, plans to progress with a 

streetscape upgrade of the car parks and 

area between Building F and the existing 

Commercial Centre has progressed.  

This project will result in new offices for BML, 

together with up to an additional 2000m² 

of lettable space. BML’s existing office space, 

which totals approximately 500m², will then 

be made available for leasing.

 The result is a significant increase in the net 

lettable area of office space within the site. 

It is acknowledged however, that it will take 

some time to lease out this space.

•	 Northern	Warehouse
 The contract to build a new 4,700m² 

warehouse in the north western corner  

of the site was executed in July 2010. 

Leasing pre-commitments were obtained 

for the building and the contractor, Watpac 

Specialty Services commenced works on site 

on 19 July 2010, with the project due to be 

completed in June 2011.

Strategic Planning
The company operates with a strategic plan 

covering eight core focus areas. The activities 

of BML’s Management Team are directed at 

achieving in these core areas.

Major initiatives in these areas during the course 

of the year have included:

•	 Review	of	Public	Entry	Times 

An investigation by Workplace Health & 

Safety Queensland resulted in a requirement 

that BML review public entry times. BML 

worked with the wholesaler representative 

organisation, Brismark , in achieving a workable 

outcome, with the public now allowed entry 

two days per week from 10.00 am to 11.30 am

•	 Review	of	Buyer	Entry	Times 

As part of the discussions regarding pallet 

control, BML worked with Brismark to introduce 

a standard early access time of 6.00 am for all 

those buyers who have either a pallet account 

or have executed a Statutory Declaration 

stating that they do not use pallets.

Financial Performance
The company achieved ongoing revenue 
growth for the year, with the inclusion of 
South Gate East for a full financial year, and 
as a result of market rent reviews.

The total revenue for the financial year was 
$36.2 million, including an increase in the 
value of investment property held of  
$3.85 million. This equates to a total 
operating revenue figure of $32.34 million, 
up by 9.65% on last financial year.

The net profit after tax adjusted to remove 
the inclusion of unrealised profits resulting 
in the revaluation of BML’s investment 
properties was $6.9 million.

As at 30 June 2010, the Group had total 
assets of $196,402,827 and net assets of 
$103,694,910.
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•	 Leasing	Consent	Policy	Review  

Changes were made to BML’s Leasing 

Consent Policy, which included the ability  

for wholesalers to allow Brismark Credit 

Service Buyers to utilise warehouse space 

under a licence agreement, as a cost  

effective alternative to sub-leasing this 

space.This achieved a positive outcome for 

wholesalers, while also covering off on  

BML’s requirements

•	 Market	Rent	Review	 

During the latter part of 2009, BML engaged 

in a lengthy process of negotiation with 

Brismark regarding the review of market 

rental rates. This process allowed Brismark to 

have detailed input into the review process 

and raise economic and industry based 

issues. The outcome was a range of rental 

rates which reflected a lengthy process of 

negotiation and review.

Operational Performance
The company had a busy year from an 

operational prospective with a number of 

initiatives to address workplace health and 

safety issues and give Market buyers access to a 

standard year-round entry time.

BML requires all Market staff, buyers and service 

contractors to undertake an induction program 

and wear a high visibility vest as a condition 

of entry to the site. These requirements will 

continue to be strengthened into the future.

Property Management
BML’s Property management team has 

introduced a building inspections program 

which assists in maintaining the timely 

maintenance of buildings. 

The Property Department also worked towards 

a major renewal of leases in the Market and the 

adoption of a process which provided for a fair 

outcome for tenants and BML.

Maintenance and Site 
Infrastructure
The maintenance team continues to work  

hard to ensure that all the critical services  

and building infrastructure within the site 

remains functional.

Retail Markets
The Retail Markets operated by BML’s fully owned 

subsidiary Brisbane MarketPlace Pty Ltd (BMP), 

continue to make a valuable contribution to 

BML’s results. A further new market is being 

assessed in relation to the Eagle Farm racecourse 

site, in conjunction with the Brisbane Racing 

Club. This offers an opportunity to further 

expand BMP’s retail market operations.

Marketing & Communications
The Marketing Team, comprising of two BML 

staff and two Brismark staff, maintains a strong 

focus on industry issues. During the year, a new 

email newsletter was established to assist Market 

tenants and buyers remain aware of important 

information and dates relating to policy issues, 

workplace health and safety, training and other 

relevant topics of interest. 

In addition, programs such as the Fresh Tastes 

program for retailers and the Queensland Kids 

Fresh Net program, which currently has 821 

schools registered as participants, provide an 

important basis for promoting the Markets and 

the consumption of fresh produce.

Staff
The Group’s permanent staff as at 30 June 

numbered 58 full-time staff equivalents. 

Growth in staff numbers has been necessary 

given an ongoing focus on maintaining the 

buildings within the site, the additional services 

being offered, growth in the site area and the 

lettable areas under lease, and the levels of 

administration required.

The Year Ahead
The 2010/11 year will see further modest growth 

in revenues, while debt levels increase further as 

the Fresh Centre and Northern Warehouse are 

completed. These projects will see additional 

revenue streams coming on line predominantly 

in 2011/12.

The Stage 2 civil works associated with building 

the South Gate West site are likely to be 

progressed during the course of 2010/11. This 

work will maximise the developable footprint of 

the South Gate site.

Andrew Young 

Chief Executive Officer
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2010 gala dinner spectacular
The who’s who of Brisbane Markets wholesalers 

and industry guests gathered at the Brisbane 

Exhibition and Convention Centre for the 

Brisbane Produce Market’s Annual Gala Dinner,  

a memorable “Fire and Ice” spectacular.

Industry leader’s recognition
Brisbane Markets CEO Andrew Young received  

an unexpected accolade from the fruit and 

vegetable wholesale industry at its annual 

Brisbane Produce Market dinner when he was 

recognised for 20 years of outstanding leadership.

Clayfield Markets Fresh wins the 
big prize
Carlo and Susan Lorenti, of Clayfield Markets 

Fresh, were named the Brisbane Produce Market 

Fresh Tastes Retailer of the Year – an honour they 

also earned in 2005. 

Fresh Tastes launch in 2010 
Fresh Tastes officially launched in April with a 

full week of activities on the Brisbane Produce 

Market trading floor, encouraging independent 

greengrocers to join.

Con the Fruiterer
Con Dikaletis, the iconic Greek fruiterer from the 

1990’s hit comedy series The Comedy Company, 

was so fired up about research showing that 

Australians are not eating enough fruit that he 

toured Brisbane Markets on a “buying the best 

mission” promoting summer stonefruits.

Bowen nursery sabotage 
Brisbane Markets wholesalers were among  

the first to hold meetings with Bowen and 

Gumlu District Growers Association (BDGA) 

after the devastating sabotage of a plant 

nursery killing up to seven million seedlings 

with an estimated $3.5 million loss to the local 

community’s economy.

Bundaberg growers explore the 
food chain
Wide Bay fruit and vegetable growers were 

hosted by Brisbane Markets allowing them to 

follow their produce through the food chain 

from their farms to the Brisbane Markets, 

exploring processing plants, warehouses and 

retailers on the way. Bundaberg Fruit and 

Vegetable Growers (BFVG) and Brismark helped 

organise the two-and-half-day road trip, assisted 

by Horticulture Australia Limited funding.

Queensland agriculture sector 
tops $13 billion
Queensland’s agricultural sector is continuing 

to defy worldwide economic trends with the 

total value of commodities up 5% on last year, 

according to Department of Employment, 

Economic Development and Innovation (DEEDI).

In the 2010 March to June quarter, Queensland’s 

gross value of production was worth about 

$13.67 billion for the 2009/10 financial year.

The year in review

In December 2009, BML moved 
to ensure the history of the 
Markets in Brisbane was captured 
and documented through the 
appointment of a History Task Force, 
headed by Market identity  
Arch Martin. 

In addition to Arch, other members  
of the Task Force include BML Chair 
Tony Joseph, Brismark Chair  
Gary Lower and Brisbane Markets  
CEO Andrew Young.

An administration team works 
with Mr Martin to collect stories 
and memorabilia which will be 
used to present an insight into the 
personalities, historical settings  
and operations of the Brisbane 
Markets over time.

The collection is currently being  
built at new headquarters in  
South Gate East. It is hoped the  
first of the historical collections will  
go on display in a permanent 
Historical Collection room, set aside  
in the new Fresh Centre building 
when it opens in 2011.

History Task Force

BRISBANE MARKETS LIMITED ANNUAL REPORT 2010

HISTORY TASK  
FORCE CHAIRMAN 

ARCH MARTIN  
IN 1984
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Finance

The financial year ended  
30 June 2010 has again been 
a positive one for Brisbane 
Markets Limited. Revenues 
have continued to rise and 
capital investment in the 
future of the company has 
remained a strong focus. 

Asset Revaluation
A full revaluation of investment properties was 

completed as at 30 June 2010. The market value 

of the properties as advised by registered valuer, 

LandMark White Brisbane Pty Ltd increased to 

$176.45 million which includes the South Gate East 

complex, land adjoining South Gate East which 

was purchased in 2007 and land at Larapinta which 

was purchased in June 2008. The overall increase 

of $13.9 million includes capital construction 

undertaken during the year, the final settlement for 

construction of the South Gate East complex and 

other improvements which have had a positive 

impact on the value of the property. This has 

added an additional $3.858 million before tax to 

the profit of the company which is a good result 

in the current economic climate of lower property 

values in industrial areas.

Long-term Debt
The debt funding facility used to support BML’s 

current and future capital expansion was renewed 

and extended with effect from February 2009.  

The facility is for $80 million of which $67 million 

is currently drawn. It is a requirement of the facility 

that a percentage of drawn down funds must be 

hedged against movements in interest rates and 

this was done in December 2007 through the use 

of cash flow hedges. Continuing low variable rates 

of interest have meant that these hedges have 

been temporarily disadvantaged with marked 

movements in interest rates being caused by 

global uncertainty primarily in the European 

economy. Mark to market assessments required 

by Accounting Standards have shown that the 

hedges will be effective over the period of their 

lives (20, 15 and 10 years respectively) meaning 

that this negative impact will be temporary.

Contributed Equity
In June 2009, a prospectus was issued offering 

shares in BML. This offer was fully subscribed 

with an additional 500,000 shares also being 

allocated. Payment was required in two amounts, 

50% at the time of application and a further 50% 

payable on 30 April 2010. Both of these calls 

were fully paid and the contributed equity of the 

company increased by $12.031 million before 

costs associated with the offers. This increased the 

number of the fully paid shares to 42,500,000 

at 30 June 2010.

Financial Performance
Excluding the impact of revaluation, BML has 

achieved an increase of 9.65% in group revenues. 

This has included the impact of rent reviews, the 

first full year of operation for South Gate East 

and organic growth in other areas. Operating 

expenditure has increased by 7.7% which reflects 

an ongoing emphasis on cost control. 

Information Technology (IT) and 
Service Development
BML has continued the review and refinement of 

its IT network through the completion of system 

upgrades. BML has also expanded both fibre 

network capabilities and moved into onselling 

internet services across the site. Extensive work 

has been carried out to upgrade the existing PABX 

system which operates both internal PAX services 

and telecommunications services for BML and a 

number of Market tenants.

A carbon footprint project which will enable 

the company and numerous Market tenants to 

make a positive move towards more eco-friendly 

processes is nearing completion. Government 

funding has been utilised during this process 

allowing 20 tenant businesses to also undertake 

a carbon footprint project through the EcoBiz 

program. BML has also been identified under both 

state and national legislation to audit and report 

in annual and multi year cycles on CO2 equivalents 

and reduction strategies. 

Going Forward
The main focus for the Finance, IT and Service 

Development areas for the 2010/11 financial 

year will continue to be the development of 

performance management and systems. Enhanced 

monitoring and review frameworks will permit 

BML to manage the company to ensure maximum 

returns to all stakeholders and mitigate risk from 

external sources. The ongoing development of 

the Brisbane Markets site produces significant 

cash flow requirements and this will be an area of 

continued review and scrutiny in the challenging 

and exciting year ahead. 

JOY WILLIAMS CHIEF FINANCIAL OFFICER

SERVICE REVENUE (21%)
$ 6,638,706

PARKING AND LICENCES (7%) 
$ 2,305,407

RETAIL MARKETS (4%) 
$ 1,393,732

MARKETING REVENUE (2%) 
$ 536,424

OTHER INCOME(2%) 
$ 606,761

RENTALS AND RECOVERIES (64%)
$ 20,855,001
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AIFRS 2010
$

AIFRS 2009
$

AIFRS 2008
$

AIFRS 2007
$

AIFRS 2006
$

AIFRS 2005
$

AGAAP 2005
$

Operating Revenues  32,336,031  29,489,921  25,226,865  23,600,094 21,977,260 20,710,883 20,710,883

Increase in Value of Investment Properties  3,858,309  1,504,418  8,739,777  4,959,481 1,589,395 13,929,635

Total Revenues  36,194,340  30,994,339  33,966,642  28,559,575  23,566,655  34,640,518  20,710,883 

Operating Expenses  15,931,362  14,790,126  13,164,927  11,538,034 10,627,255 9,847,234 9,847,234

Net Profit Before Income Tax and Interest and 
Depreciation

 20,262,978 
 

 16,204,213  20,801,715  17,021,541  12,939,400  24,793,284  10,863,649 

Depreciation Expense  528,698  458,179  471,249  434,990 400,157 408,874 2,437,986

Net Profit Before Income Tax & Interest  19,734,280  15,746,034  20,330,466  16,586,551 12,539,243 24,384,410 8,425,663

Interest Expense  5,782,255  4,852,667  3,805,606  2,642,144 2,740,791 2,897,410 2,897,410

Net Profit Before Income Tax Expense  13,952,025  10,893,367  16,524,860  13,944,407  9,798,452  21,487,000  5,528,253 

Income Tax Expense  4,262,098  3,260,728  4,948,166  4,123,126 2,949,216 6,528,320 1,876,813

Net Profit After Tax  9,689,927  7,632,639  11,576,694  9,821,281  6,849,236  14,958,680  3,651,440 

Net Profit After Tax excluding revaluation  6,989,111  6,579,546  5,458,850  6,349,644  5,736,660  5,209,250  3,651,440 

Dividend Paid  4,009,369  3,674,532  3,182,500  3,015,000 2,680,000 2,680,000 2,680,000

Dividend Proposed Since 30 June, payable October  2,443,750  2,104,922  1,675,000  1,675,000 1,675,000 1,340,000 1,340,000

Total Assets  196,402,827  171,055,129  161,526,886  119,093,524 110,767,129 112,806,564 113,019,486

Total Liabilities  92,707,917  84,184,043  75,520,269  51,447,351 50,018,753 56,135,125 56,882,281

Total Equity  103,694,910  86,871,086  86,006,617  67,646,173  60,748,376  56,671,439  56,137,205 

Net Tangible Assets per Share 243.99 cents 230.50 cents 228.21 cents 201.92 cents 181.34 cents 169.17 cents 165.73 cents

Earnings per share including revaluation impact 22.80 cents 20.25 cents 30.72 cents 29.32 cents 20.17 cents 44.65 cents 10.90 cents

EPS adjusted for revaluation impact 16.44 cents 16.38 cents 14.48 cents 19.25 cents 17.12 cents 15.55 cents 10.90 cents

Total number of ordinary shares of 30 June  42,500,000  37,687,500  37,687,500  33,500,000  33,500,000  33,500,000  33,500,000 

EPS ADJUSTED FOR COMPARABLE SHARE NUMBERS (33,500,000)

Earnings per share 25.71 cents 22.78 cents 34.56 cents

EPS adjusted for revaluation impact 18.54 cents 18.43 cents 16.30 cents
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A priority for the Property Department this 

financial year was the renewal of more than 140 

leases as at 1 September 2009. The commencing 

rentals for the new five-year lease terms were 

established by a market review, a process 

which involved two separate valuation firms 

engaged respectively by BML and Brismark, 

the wholesalers’ industry representative 

organisation. By Brismark progressing its own 

“checks and balances” valuation, a market rental 

range was established which provided the 

parameters for negotiations between tenants 

and BML. As a result of negotiations, Brismark 

supported a range of market rental rates that 

reflected a fair and reasonable outcome for 

tenants. By engaging tenants and their industry 

representative at an early stage, BML avoided 

Despite downward pressures on rental rates during 2009/10 in 
the broader property market, Brisbane Markets Limited (BML)  

has achieved rental growth, maintained a 100% occupancy 
rate for selling floors and warehouses and increased 
occupancy rates for commercial and retail premises.

Property
TRICIA WILLIAMS PROPERTY MANAGER
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a costly dispute process and achieved a solid 

rental growth of 8.6%. This growth was  

coupled with a CPI increase of 3.14% applied at  

1 July 2009 to those 140 renewed leases 

together with the majority of other leases at  

the Brisbane Markets.

In addition to the many property transactions,  

a number of strategic projects were progressed 

this financial year. They included:

•	 a	programmed	rollout	of	building	inspections	

•	 a	site-wide	compliance	audit	in	respect	of	

new obligations for landlords and tenants 

under the Building Fire Safety Regulation 

(Qld) 2008

•	 a	new	10-year	lease	for	a	4,464m²	warehouse	

and distribution facility 

•	 the	execution	of	a	lease	for	a	new	4,718m²	

warehouse and distribution development  

on the north-western corner of the  

Brisbane Markets site (adjacent to the  

IGA Distribution Facility). 

Lease Renewal and Market Rent 
Review
Valuations conducted in to 2009/10 financial 

year reflected the significant growth of rental 

rates in the broader property market up until 

2008 but acknowledged downward pressures in 

rental rates over the past 18 months.

The appointment of two valuation firms, 

LandMark White and Jones Lang LaSalle, 

engaged to undertake impartial market 

valuations, will continue for all key tenancies  

that are the subject of lease renewals.

Building Inspections
The BML building inspection program 

commenced in January 2010 and will be rolled 

out across the site over a two-year period. 

This program will provide critical information 

including condition and dilapidation reports 

together with recording remedial works 

required. The aim of this program is to 

schedule maintenance works on buildings and 

infrastructure. This is a joint initiative by the 

Property and Maintenance Departments to 

provide ongoing asset protection.

Occupancy Levels
As at 30 June 2010, the occupancy rate 
for building categories in the Brisbane 
Markets were:

Selling Floors – 100%

Warehouse Facilities – 100%. 

Retail – 97% (up from 94% in the 
2008/09 financial year)

Office – 86% (up from 80% in the 
2008/09 financial year)

The office vacancy rate of 14% is 
reflective of a slow take-up of office 
accommodation in the South Gate East 
Commercial Centre and vacancy rates in 
the broader commercial markets which 
were recorded at 11.5% in Brisbane’s 
near-city fringe as at July 2009. 
 These were forecast to increase with the 
completion of new office developments 
in the market. However, at the date 
of publication, a new lease for 98m² 
of office space in the South Gate East 
Commercial Centre has been executed. 

During the 2009/10 financial year,  
200 property dealings were processed 
including 138 lease renewals,  
16 lease assignments, 14 new leases,  
13 subleases, 7 licences, 5 lessee’s 
security, 2 tenancy agreements,  
1 lease surrender and 1 change in 
corporate control. 
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Operations
During 2009/10 the Brisbane Markets Limited (BML) 

Operations team has taken site safety and security to 
a new level, promoting an increased understanding 

of processes to all Market tenants, tenant employees, 
contractors and visitors.

JESSIE FIELD OPERATIONS MANAGER

Access and Security
Brisbane Market tenants are now seeing a drop 

in theft due to around-the-clock controlled 

access to the site. Closed Circuit Television 

(CCTV) coverage and increased roaming security 

patrols have been able to provide greater 

security surveillance and help to ensure business 

carried out is lawful commercial activity. There 

has also been significant growth in onsite traffic 

and an upgraded access system has assisted in 

improved control of vehicles entering the site to 

ensure access for authorised persons only.

Site Presentation and Cleanliness
During the 2009/10 financial year BML invested 

in a new road sweeper with increased efficiency 

in coping with the larger operational area to be 

cleaned on a daily basis. This, together with new 
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grounds maintenance equipment, has resulted in 

improved site presentation and cleanliness. 

With the State Government indicating that 

new environmental levies are to be imposed 

in the near future, the Operations Department 

is currently reviewing all existing waste 

management processes and promoting 

recycling initiatives to assist in reducing the 

financial impact on Market tenants. A further 

initiative is focused on reducing our carbon 

footprint to become a more environmentally 

friendly workplace.

First Aid and Emergency response
The Operations Department has a dedicated 

focus on the prevention of accidents on site 

through a range of risk management processes. 

BML has ensured site inductions are rigorously 

carried out with all personnel working on site. 

This means that tenants can be assured the 

same standards they themselves adhere to are 

being imposed on every person who enters 

the site to perform work on a daily basis. All 

Market Officers have continued to maintain their 

competency in Senior First Aid and have shown 

a highly commendable level of professionalism 

and capability in managing any incidents within 

the site until medical care arrives. 

Safety 
Site safety continues to be improved with staff 

receiving training in traffic control, incident 

reporting, manual handling and general 

workplace health and safety requirements. 

Additional training has been provided to 

Operations staff to assist in responding to minor 

electrical faults, switchboard problems, pumping 

problems and the like supporting tenants after 

hours. Operations staff work in conjunction with 

the maintenance team to monitor the SCADA 

(Supervisory Control and Data Aquisition) 

network. This has proven beneficial in quickly 

solving minor issues which have the potential to 

cause time-consuming and expensive delays for 

the company and tenants alike.

Staff
Staff retention has strengthened this year due 

to diligent recruitment of suitable staff, as well 

as provision of training to increase skills for new 

and long-term staff. Staff rosters have been 

revised to include provision for the new western 

access road gatehouse which will be operational 

from midnight to midday, each day. Additional 

staff have been employed to cover the extra 

security requirements when this gate becomes 

operational in late 2010.

Site Figures
Access	Cards	(Tenants) 3098

Access	Cards	
(Registered	Buyers)

1076

Registered	Forklifts 368 

Forklift	Drivers 957

Allocated	Car	Parks 952

Heavy	Vehicle	Parks/ 
Early	Access	Parks

171
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Marketing &  
Communications
MAREE PETERSON MARKETING & COMMUNICATIONS MANAGER

Media and Communications
Throughout the year public relations and media 

releases gained positive media coverage for the 

Brisbane Markets and its programs, as well as its 

position on industry issues relating to: 

•	 Food	security	

•	 Fresh	Centre	market	business	hub	

•	 Bowen	seedlings	poisoning	

•	 Queensland	Kids	Fresh	Net	

•	 Fresh	Tastes	program	and	retailer	awards	

•	 2009	Mango	Auction	

•	 The	Brisbane	Produce	Market,	Brisbane	

Flower Market and Brisbane MarketPlace. 

Fresh Source magazine is the Brisbane Markets 

bi-monthly magazine aimed at growers, 

wholesalers, retailers and other industry players 

bringing Brisbane Markets and industry issues to 

over 5,500 subscribers throughout Queensland 

and Australia.

The BML website www.brisbanemarkets.com.au  

continues to be a popular source of information, 

upcoming events, news, pricing updates and 

other relevant Market information, experiencing 

an increase of 11% unique visitors over the 

previous financial year.

Queensland Kids Fresh Net 
(QKFN)
QKFN was launched seven years ago as a way 

to educate and promote health and nutrition 

within the school community using fresh 

fruit and vegetables.  The number of schools 

registered to use the program increased by  

20 this year bringing the total to 821. 

Presentations to over 100 schools were made 

by the marketing team, educating over 5,500 

primary school children on the importance 

of eating fruit and vegetables. Life size fruit 

characters Tamara Tomato, Oscar Orange, 

Summa Strawberry, Bazza Banana and Megabite 

Apple visited school fetes and community 

events and plans are under way to introduce a 

new character to the team in the coming year.

In the past year, there has been an increase in 

the number of high school and tertiary students 

touring the Markets to learn more about its 

operations and the different types of fruit and 

vegetables available. 

The www.freshforkids.com.au website, licensed 

from the Sydney Markets and promoted to 

children as part of the QKFN Program, drew 

834,944 unique visitors over the financial year 

with over 700 Queensland school children 

winning prize packs with their entries for 

The combined Brisbane 
Markets Limited (BML) and 

Brismark marketing and 
communications team 
continued to focus on 

community and industry 
programs to promote 

healthy eating and increase 
consumption of fresh fruit 

and vegetables. 



19BRISBANE MARKETS LIMITED ANNUAL REPORT 2010

 |  MARKETING & COMMUNICATIONS  | 

Marketing &  
Communications

colouring and quiz competitions.

BML’s relationship with the Queensland 

Association of School Tuckshops (QAST) 

strengthened with the distribution of the 

popular Canteen Fresh publication and the 

instigation of a tuckshop competition,  

to effectively market fresh fruit and vegetables to 

school children.  

Community Events and 
Sponsorships
The Mango Auction once again supported 

children’s charities Redkite and Life Education 

Queensland, with over $70,000 raised at the  

2009 event. For the second year in a row,  

Fresh Tastes retailer Clayfield Markets Fresh 

successfully outbid other contenders to claim 

the symbolic first tray of Mangoes for a generous 

$45,000. Over a quarter of a million dollars of 

publicity was generated from this iconic event.

The Brisbane Markets Agricultural Hall was once 

again the scene of high activity during the 10 

days of the Royal Brisbane Show (Ekka). BML 

hosted two key interactive areas amongst the 

many fruit and vegetable creative displays. Fresh 

Tastes retailers joined BML staff to demonstrate 

how to cook simple and tasty dishes using fresh 

produce found in any greengrocer, followed by 

an audience sampling of the fare. 

Increasing in popularity each year are the free 

‘Kids in the Kitchen’ cooking classes in the 

Agricultural Hall. Classes ran at full capacity 

with over 1,000 mini ‘master chefs’ creating 

and enjoying their vegie pizzas and a better 

understanding of the importance and simplicity 

of cooking with fresh produce at home. 

As a sponsor of the annual Brisbane Markets 

Health and Nutrition Award, BML continues its 

valuable link within the state-wide Green and 

Healthy Schools program championed by Keep 

Australia Beautiful Queensland. 

BML partnership with Queensland 
Health Quilpie Food Outback 
research
After receiving training from BML marketing 

staff, a team from Queensland Health headed to 

south-west Queensland to introduce elements 

of the QKFN program to schools in the Quilpie 

region. Local stores were also on the agenda 

with the aim of improving marketing and 

promoting consumption of fresh fruit and 

vegetables in remote areas. Introducing the 

Fresh Tastes program to retailers in south-west 

townships was just one aspect of the research 

which also evaluated transport, food production 

and increasing consumer demand. 

ONE ENTRY  

FORM FOR  

EVERY IN-STORE  

PURCHASE

WIN
worth of 

fruit&veg* 

SEE ENTRY FORMS FOR  
TERMS & CONDITIONS

*You have 12 months to spend your $1,000 on fruit and vegetables only. 
*Maximum spend per week is $60. *Not valid on grocery lines.

$1000

GREENGRO
CERSUPPORT 

YOUR 
LOCAL

<<STORE 

NAME>>

All produce  
proudly  
supplied by...

greengrocers are endorsed by 

Fresh Tastes Retailer Program

The Fresh Tastes retail development program 

supports fruit and vegetable retailers who buy 

produce from the Brisbane Markets. There were 

140 registered retailers in the program at the 

end of the 2009/10 financial year.

The Fresh Tastes Retailer of the Year was 

announced at the Brisbane Markets gala dinner, 

held at the Brisbane Convention and Exhibition 

Centre treating more than 500 guests to a 

night of entertainment. Clayfield Markets Fresh 

won the prestigious award for 2009 ahead of 

another 25 high-quality finalists. 

Retailer participation in Fresh Tastes activities 

increased substantially with more retailers 

using the Fresh Tastes consumer marketing 

collateral. More than 15,000 entries were 

received from stores across south-east 

Queensland in the Fresh Tastes “Win $1,000 

worth of Fruit and Vegetables” competition. 

The first Retailer Development Session 

for the year titled “How to promote your 

store” was conducted by the Marketing and 

Communications team, with many retailers 

taking the opportunity to gain some relevant 

training for themselves and their staff.

“I have had a number of parents come to me with very positive comments about  
a change in attitude towards fresh produce following your QKFN presentation.   
Some children went home and marked off items they had never tried on the 
pamphlet.  They asked their parents to buy the items and are also far more willing  
to try raw vegetables.

Please thank the team. Their enthusiasm and passion for fruit and vegetables  
certainly carried over to the children.”  Annette	Foster	(Manly	State	School)
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Maintenance & Site  
Infrastructure
The BML Maintenance team has achieved a 

durable, low-maintenance result on works,  

which over time, will be replaced. This will avoid 

over-capitalisation in some areas and at the same 

time address energy and water efficiency issues.

Infrastructure Maintenance
Maintenance and upgrading to the electrical 

services on the BML site has included the 

installation of distribution and switchboards, 

as well as the replacement of lighting in the 

covered unloading area. This was carried out 

using covered metal halide units providing 

greater light, less energy use and shatterproof 

properties to address food safety requirements.

Works on the potable water supply have 

included the strategic replacement of defective 

in-ground sluice valves. Closed Circuit Television 

(CCTV) monitoring has been installed in the front 

pumping station along with the replacement 

of several critical large gate valves and the 

rejuvenation of the forced ventilation system.

The first stage of addressing floor deterioration  

in Building B1, leased by McKey Distribution,  

is now complete and includes the anteroom 

floor and one cold room section. Stage 2 will 

include the remaining cold room areas, and will 

be completed later this year. 

Other major projects have included:

•	 a	new	mezzanine	office	in	Building	F1

•	 new	hydraulic	dock	levellers	in	Building	M

•	 resealing	the	roof	of	Building	Y2

•	 mechanical	protection	and	automatic	gates	

to BML’s waste yard

•	 a	new	retaining	wall	to	the	western	end	

of the Sherwood Road frontage on the 

northern side of the site

Health, Safety and the 
Environment
BML now undertakes to provide and maintain 

portable fire equipment on behalf of over 95% 

of tenancies in the Markets. This enables BML to 

secure excellent rates for tenants and ensures 

the mandatory six-monthly servicing obligation 

is met across the Market.

Other works include the provision of roof  

access facilities to a number of older buildings 

which will provide safe access for tenants,  

staff and contractors.

A Brisbane City Council requirement for flood 

monitoring, prior to construction of the western 

car park, meant the building and installation of a 

system that provides continuous monitoring to 

the site’s SCADA network (Supervisory Control 

And Data Acquisition). The BML system is 

maintenance-free and provides greater feedback 

than a costly commercial system. 

Storm water systems at South Gate East have 

been reworked and a major cleanout of storm 

water drains and gross pollution traps has been 

carried out across the site.

Ongoing works and priorities for the 2010/11 

financial year include: 

•	 installing	emergency	lighting	across	the	site	

•	 provision	for	safe	roof	access

•	 upgrading	systems	in	many	warehouses	to	

provide automatic thermal detection

•	 greater	fire	detection	monitoring	and	control	

incorporating the SCADA network system. 

•	 completion	of	an	electronic	repository	and	

database search facility for all site drawings 

integrated into a CAD site plan. 

•	 preparation	for	the	redevelopment	of	the	

site with specialist contractors evaluating 

telecommunications, networks, potable and 

fire water reticulation for the establishment 

of future facilities. 

•	 the	completion	of	a	new	main	distribution	

facility within the redeveloped Building F to 

cater for the telecommunications needs on 

the northern side of the site.

Future Priorities 
BML appointed contractors have progressed 

a number of major construction works during 

2009/10 including the western access gate, 

western car park and the start of ground works 

for an additional warehouse in the site’s north-

west corner.

As these projects are completed, maintenance 

responsibilities will be handed to BML’s 

maintenance team.

ANDREW MAY SITE INFRASTRUCTURE MANAGER

Scheduled maintenance work 
has continued on Brisbane 
Markets Limited’s (BML) 
existing infrastructure on the 
selling floors, warehouses and 
the South Gate East site.
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Retail Markets
KEN KAY RETAIL MARKETS MANAGER

Visitor numbers increased by 9.5% and this result 

was especially pleasing considering the downturn 

in consumer spending nationally, as well as the 

emergence of many new retail markets in the 

central city and surrounding suburbs. 

Major highlights included:

•	 gross	revenue	increased	by	over	16%	and	

now surpasses $2.11 million

•	 BMP	contributed	4%	of	BML’s	total	revenue

•	 gross	return	to	BML	has	increased	by	over	

12% to $1.39 million

•	 customer	attendance	averaged	at	1,000	

customers a week

•	 drink	sales	have	increased	by	over	26%.

Operational highlights:
•	 the	installation	of	a	new	drinks	facility	and	

information booth generated solid results 

with drinks sales increasing weekly. 

•	 the	Wednesday	Twilight	Fresh	Market	has	

maintained a consistent base of customers 

and stallholders throughout the year 

•	 the	food	court	now	hosts	a	line-up	of	live	

musical entertainment which is becoming 

a popular feature. This is backed by the high 

number of weekly visits to the gig guide on 

the website

•	 the	new	three-year	sponsorship	agreement	

with Griffith Moorooka Australian Football 

Club (GMAFC) is proving to be mutually 

beneficial with markets signage along 

Beaudesert Road and GMAFC members 

conducting weekly meat and seafood raffles 

at the Saturday Fresh Market.

Looking to the future:
The appointment of a new Assistant Retail 

Markets Manager has allowed a greater focus 

on the planning for the proposed Eagle Farm 

Market in conjunction with the Brisbane  

Racing Club. This additional resource has 

increased the administrative and operational 

capacity to manage and conduct four market 

days per week. Strong progress has been made 

on the fresh food stage of the project with a 

second stage tentatively planned to introduce 

alternative themes. 

A new cross-sponsorship arrangement with 

leading Brisbane company James Street Cooking 

School is being trialled at the Saturday Fresh 

Market. Budget considerations for the next 

financial year will include the progression of stall 

price changes; increasing visitor numbers to the 

Wednesday Twilight Market by marketing locally 

through schools and groups; sourcing and 

implementing a new stall management system 

in line with the company’s software replacement 

program; and the expansion of the food court 

area and improvements to facilities, driven by 

an expected increase of stall and customer 

numbers on all market days. 

The year ended with the Brisbane MarketPlace (BMP) weekend and 
mid-week markets in a stronger position than at the start of 2009. 
Overall, the gross return to BML has increased over the previous year 
by 12% to $1.33 million. 

A non-smoking policy was introduced this year at the markets, in line with company values and the promotion of a 
healthy lifestyle. This is believed to be the first non-smoking retail market in Brisbane and the policy has proven to 
have little or no detrimental effect on customer numbers. 
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Management Team

As at 30 June 2010 BML employed 56 full-time, 2 part-time and 3 casual staff members.  
Brisbane MarketPlace employed 1 full-time and up to 30 casual staff members to ensure the 
efficient operation of the retail markets.
The group has a strong commitment to the professional development of its employees and all operational staff members enjoy employment 
conditions covered by a Certified Agreement. A high priority is placed on the development and improvement of the WH&S regulations at the 
Markets for the benefit of all staff and Markets users.

Joy	Williams	Chief	Financial	Officer 
B	Com,	GradDip	Business	Admin,	CPA

Reporting to the CEO and Board of Directors, Joy is responsible for the 
financial management functions that work to provide support for the 
company’s business objectives and ensure a strong financial foundation 
for the company. The critical areas include implementation of effective 
internal controls, financial risk management, financial planning and 
budget development.

Deborah Sherman Administration	Manager	/	EA 
Dip	Mgmt,	JP	(C.Dec)

Deborah has worked in Executive Administration roles in both 
Brismark and BML since its inception in 1994. She was involved in the 
administration of the bid to purchase the Brisbane Markets Site and 
has managed the Company’s share register and dealings since its 
establishment in 2002, in conjunction with the Share Registry, Link 
Market Services Limited.

Jessie	Field	Operations	Manager 
AdvDip	Bus	Mgmt

With around 20 direct and indirect staff, Jessie’s key responsibilities 
include managing the facilitation of services to the Brisbane Markets 
inclusive of WH&S, compliance with statutory requirements, risk 
mitigation assessments, incident investigation, ground maintenance, 

site security, waste management and general site upkeep. 

Andrew	May	Site	Infrastructure	Manager 
BE	Hons	(Mechanical)

Andrew has been overseeing the maintenance and upgrading of the 
Brisbane Markets infrastructure since 2003. He has been responsible 
for developing the maintenance department, overseeing the growth of 
infrastructure including power, data and telecommunications and has 
established a preventive maintenance program throughout  
the Brisbane Markets Site.

Tricia	Williams	Property	Manager

Initially employed as the Property Administrator, Tricia is now the 
Manager of a dedicated Property Department that was formed some 
three years ago to meet the growing needs of the Brisbane Markets 
Site. Tricia has been instrumental in developing a suite of property 
documents, policies and procedures that provide the framework for 
property management. 

Ken Kay Retail	Markets	Manager

Ken has a solid history in business management and was appointed to 
manage and develop the retail markets division of the Company in 2003. 
In that time, he has overseen the growth of BML’s retail market activities, 
including the recent introduction of the Wednesday Twilight Market. 

Julian	Kreundl	Service	Development	Manager 
BBus	(Mktg)	Dip	Bus,	Dip	Mgmt,	GradDip	Bus	Admin

Julian oversees the IT and communications area of the company, with a 
focus on business development. He has been instrumental in upgrades 
and expansion of IT equipment and networks which have allowed BML 
to expand into fibre, telecommunications and ISP revenue streams.

Maree Peterson Marketing	&	Communications	Manager 
Dip	Graphic	Des	&	Advertising

Maree is responsible for managing the marketing, communications and 
public relations for the company and overseeing the various programs 
aimed at increasing the consumption of fresh fruit and vegetables. 
These include Queensland Kids Fresh Net (QKFN) and the retailer 
program for local greengrocers, Fresh Tastes.
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Management Team (from left to right)

Julian Kreundl – Service Development Manager

Andrew Young – Chief Executive Officer

Ken Kay – Retail Markets Manager

Tricia Williams – Property Manager

Deborah Sherman – Administration Manager/EA

Maree Peterson – Marketing & Communications Manager

Joy Williams – Chief Financial Officer

Jessie Field – Operations Manager

Andrew May – Site Infrastructure Manager

Management Team
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Board of Directors 
(from left to right)

Andrew Young

Tony Joseph

Noel Greenhalgh

Tony Kelly

Peter Betros

Peter Tighe

Donald Jackson

Michael Ahern AO

Board of Directors
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Anthony	(Tony)	Joseph Chairman

Tony is a director of a number of private companies with interests in 

fruit and vegetable wholesaling and exporting with 43 years experience 

in the Brisbane Markets. Since 1975, Tony has been Managing Director 

of Alfred E Chave Pty Ltd, an established business with a long and 

successful history of trading in the Brisbane Markets. Tony has been on 

the Board of The Queensland Chamber of Fruit and Vegetable Industries 

(Brismark) Executive since 1982, five of those years as President, and 

was a longstanding member of the Brisbane Market Trust prior to 

corporatisation by the State Government. Currently Tony is a director of 

the Queensland Committee of Men in League. 

Andrew	Young 
Bachelor	of	Commerce,	Bachelor	of	Agricultural	Science	(Hons),	Diploma	of	
Corporate	Management	

Andrew has a history of employment at a senior management level with 

extensive experience in policy formulation, service development and 

industry representation. His experience in the fresh produce industry 

includes engaging with the relevant agencies within the State and 

Federal Government and addressing national issues through both The 

Australian Chamber of Fruit and Vegetable Industries and the Central 

Markets Association of Australia. He has had extensive involvement in 

relation to the reviews of legislation impacting upon the operation of 

Market wholesalers, the Central Markets, and an active involvement in 

addressing issues impacting on the marketing sector of the horticultural 

industry. His industry knowledge includes extensive research on Central 

Markets in Australia, Asia, Europe and the USA. 

Andrew played a leading role as part of the project team responsible for 

what became the successful bid to purchase the Brisbane Markets site 

in 2002 and as CEO, coordinated the seamless transition of ownership of 

the Brisbane Markets site to BML.

Anthony	(Tony)	Kelly Bachelor	of	Laws
Tony is a qualified lawyer having graduated from the University of 

Queensland in 1984. His work in the legal profession included time 

as a judge’s Associate and commercial law experience with a leading 

Brisbane law firm. In 1987 he commenced with the Carter & Spencer 

Group where he remained until 2004, having been appointed a director 

from 1992. Tony has been involved in the fresh produce industry for 

over 20 years. He is also a former director and President of Brismark 

and director and Vice President of the Australian Chamber of Fruit and 

Vegetable Industries Limited. Tony recently retired from his role as 

Chairman of the Brisbane Lions after 12 years service on that Board.  

He is currently a director of the Gladstone Ports Corporation.

Peter	Tighe
Peter is a director of a number of private companies with interests 

in fruit and vegetable wholesaling and marketing. His family has a 

long history in the Brisbane Markets and Peter is a second-generation 

member with over 30 years’ experience in fruit and vegetable 

wholesaling. For the past 25 years, he has been Managing Director of 

J H Leavy & Co. and he is also the director of the Brisbane Racing Club. 

Peter was a director of the Australian Chamber of Fruit and Vegetable 

Industries Limited and since 1988, has also been a director of Brismark. 

Noel	Greenhalgh
Noel has a comprehensive knowledge of the fruit and vegetable 

industry, having been Managing Director of RW Pascoe, a leading 

Brisbane Markets fruit and vegetable wholesaling business since 1989. 

During this time he has been involved with all aspects of running this 

successful business. Born and raised in Ireland, Noel played professional 

soccer for his country at youth level before coming to Australia on a visa 

to play soccer in 1987 and staying on. Noel has also been a director of 

Brismark since 2000.

Peter Betros Bachelor	of	Arts,	Diploma	of	Education

Peter has had an extensive career in the fresh fruit and vegetable 

industry, being a director of the Betros Bros group of companies since 

1983. During this time he has been actively involved in all aspects of 

running this family-owned fruit and vegetable retailing, wholesaling and 

provedoring business, which employs more than 180 people. Peter has 

visited the markets as a buyer every day since 1983, and is currently on 

extended leave.

Peter is a former director of the Brisbane Market Authority (1996 

to 1999), currently a Director of the Australian Rugby League, the 

Queensland Rugby League and the Chairman of the South-East 

Queensland Division of the Queensland Rugby League. 

Donald	(Don)	Jackson
Don has had an extensive business career and over the past 21 years 

has held various positions including State Manager of Penfolds Wines, 

General Sales Manager and Director of Power Brewing Co., Chairman/

Managing Director of Dalrymple Bay Coal Terminal Holdings, Chairman 

of the Mardi Jackson Foundation and Chairman of the Sunshine Coast 

Turf Club, and Director of the Sunshine Coast Helicopter Rescue Service.

In addition, Don has been actively involved with numerous sporting and 

recreational clubs and associations. He is a Director and Life Member of 

the Brisbane Broncos Football Club, and is a Hall of Fame member of the 

Queensland Restaurant and Caterers Association and Queensland  

Hotels Association.

The	Hon	Michael	Ahern	AO 
Bachelor	of	Agricultural	Science,	Honorary	Doctorate	from	Queensland	
University	of	Technology

Former Queensland Premier the Hon. Michael Ahern was a 

member of the Australian Department of Industry, Technology and 

Communications Ministerial Council for three years. While Minister for 

Industry, Small Business and Technology, Mr Ahern developed the first 

technology strategy for Queensland and was the State’s first technology 

Minister. Mr Ahern was also formerly Primary Industries Minister and 

a member of the Australian Fisheries Council, Minister for Health and 

Environment and State Treasurer.

Mr Ahern was appointed the Special Trade Advisor by the Queensland 

Government to promote Trade and Investment (now retired). He is Chair 

of the Australian Liver Foundation, Member of the Board of Governors 

of the ATSE Clunies Ross Foundation, Chairman of Directors of McIntosh 

Financial Planning Pty Ltd, Chair of the Family Care Friendly Society and 

Chair of the Family Care Medical Services Ltd.

Board of Directors
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Master	Plan CURRENT PROJECTS

Western Access Road
In April 2009, BML commenced works on an  

$8.5 million civil works project on land to the west of 

the northern precinct.  This project incorporated:

•	 excavating	and	filling	the	site	to	create	the	

required levels for the new roadway, car parking 

areas and building platform

•	 new western access roadway primarily for heavy 

vehicles to facilitate direct access from Sherwood 

Road to the warehouse areas at the Brisbane Markets

•	 new	gatehouse

•	 two	new	parking	areas	incorporating	up	 

to approximately 500 additional car parking bays

•	 building	platform	with	an	estimated	area	of	

6,000m² for a 4,700m² warehouse development 

and adjacent hardstand

•	 street	lighting	and	new	signage	at	the	roadway	

entrance

•	 new signalised intersection on Sherwood Road.

BML is progressing development, refurbishment 
and civil works which will provide the basis for 

ongoing improvements to site functionality and 
appearance. This is in accordance with company 

objectives to provide world-class infrastructure 
and services to facilitate the marketing and 

distribution of fresh produce, flowers and other 
ancillary products.
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Future Projects
Short Term
•	 Brisbane	Markets	Commercial	Centre	

Stage 1 refurbishment

•	 New	warehouse	adjacent	to	the	
Moraitis Building at South Gate East

•	 Site	preparation	of	South	Gate	West

•	 Evaluation	of	buyer	parking	and	
warehouse requirements

Medium Term
(TWO TO SIX YEARS, SUBJECT TO DETAILED 
PLANNING AND FEASIBILITY ANALYIS)

•	 Central	Trading	Area	–	Stage	1	
redevelopment and evaluation of 
subsequent stages

•	 Main	entry	gate	redevelopment

•	 South	Gate	West	–	warehouse	/	retail	
centre development

•	 Redevelopment	of	eastern	
commercial precinct

•	 Development	of	new	warehouses	 
on site currently occupied by 
Buildings T, W, U and V

Long Term
(GREATER THAN SIX YEARS SUBJECT TO 
FURTHER PLANNING, FEASIBILITY ANALYSIS 
AND PRIORITIES)

•	 Central	Trading	Area	-	Development	
of remaining older warehouses

These works have improved what was previously 

an unusable “wetland” area to the highest and 

best use. The area now incorporates extensive 

infrastructure, landscaping and street lighting. 

Market users will benefit through the overall 

enhanced appearance of the Brisbane Markets 

site, better traffic flow and the easing of traffic 

congestion issues.  

Additionally, the new car parking areas will 

ease parking congestion and clear the way for 

improvement works to the hardstand area in 

front of the Fresh Centre.

The signalised intersection will allow for the 

seamless integration of the South Gate West 

precinct when development is progressed  

for this site.

The location of the new gatehouse halfway 

along the western access road will allow 

vehicles to queue for access without congesting 

laneways on Sherwood Road.

New north-western Warehouse 
In April 2010, BML executed agreement to 

lease with KP (Qld) Pty Ltd and Peter Kedwell 

Enterprises Pty Ltd for the construction of a new 

purpose built 4,718m² warehouse facility.   

Located adjacent to the IGA Distribution Facility, 

this warehouse will feature a number of distinctive 

design elements including an extended awning, 

covered finger docks, 10 hydraulic dock levellers, 

two hydraulic lift platforms for disabled access 

and extensive mezzanine offices.

Construction of the building commenced in  

July 2010 with completion scheduled for June 2011.

The Fresh Centre
All internal demolition works have now been 

completed for this three-storey commercial 

building in preparation for a complete 

refurbishment which will include the 

construction of three levels of office space and 

other facilities.  On completion, BML will relocate 

to the top level of this building.

Level one will be dedicated to office area with 

expressions of interest now being accepted for 

office space from 90m² to 500m².

The ground level will incorporate offices,  

a retail café, two training rooms, a demonstration 

kitchen, a BML/Brismark service centre and 

provision for a serviced office.

The refurbishment contract has been awarded 

to Wiley & Co Pty Ltd with works expected to be 

completed by June 2011.

This project is Stage One of the development of 

a new commercial hub for the Brisbane Markets.  

Stage Two will progress the development of a 

new interface between Fresh Centre and the 

Commercial Centre which will allow public 

access from Sherwood Road to new landscaped 

parking areas and walkways between these two 

commercial buildings.

Subsequent stages will focus on finalising 

refurbishment works to the whole of the 

Brisbane Markets Commercial Centre.
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Company Secretary
Joy Lindsay Williams

Administration and Registered 
Office
Upper	Level 

Brisbane Markets Commercial Centre 

Sherwood Road 

Rocklea Qld 4106

T (07) 3915 4200

F (07) 3915 4291

E admin@brisbanemarkets.com.au

W  www.brisbanemarkets.com.au 

www.brisbanemarketplace.com.au

Share Registry
Link Market Services  

Level 15,  

324 Queen Street 

Brisbane Qld 4000

E registrars@linkmarketservices.com.au

W  www.linkmarketservices.com.au

Auditors and Independent 
Accountant
BDO Audit (QLD) Pty Ltd 

Level 18 

300 Queen Street 

Brisbane Qld 4000

Solicitors
HopgoodGanim Lawyers 

Level 8, Waterfront Place  

1 Eagle Street 

Brisbane Qld 4000

Share trading

As an unlisted public company, shares in BML are not traded on the Australian Stock Exchange  

or any other share trading exchange system.  

BML does, however, maintain a register of parties interested in buying shares in the company and 

offers guidance in the process.

If a shareholder is wanting to sell shares in the company and advises BML, the information will 

be circulated to all parties who have expressed an interest in buying shares, and the individuals 

concerned can then negotiate a price and progress the sale.

If a sale is finalised, BML’s share registry, Link Market Services, must be sent a copy of the original 

transfer form so that the change of ownership can be recorded on the company’s share register.

People interested in buying or selling shares in BML, or who need any information in this regard,  

may register their interest by contacting Deborah Sherman at BML on (07) 3915 4200.

Directors

Anthony John Joseph 
Anthony Robert Kelly 

Andrew Alexander George Young 
Donald Stanley Jackson 

Michael John Ahern 
Peter Gerard Tighe 

Peter Joseph Betros 
Noel Anthony Greenhalgh

Corporate Directory
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Brisbane Markets Limited

ACN 064 983 017 ABN 39 064 983 017

Upper Level, Brisbane Markets Commercial Centre,  
Sherwood Road, Rocklea

PO Box 80, Brisbane Markets 4106

Telephone: (07) 3915 4200 Facsimile: (07) 3915 4291 
Email: admin@brisbanemarkets.com.au  
www.brisbanemarkets.com.au 


