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OUR MISSION IS TO PROVIDE INFRASTRUCTURE AND SERVICES TO 
FACILITATE THE DEVELOPMENT AND OPERATION OF A WORLD-CLASS 
MARKETING AND DISTRIBUTION HUB FOR FRESH PRODUCE, FLOWERS 
AND OTHER ANCILLARY PRODUCTS.

BY CAR: 
Take the Sherwood Road exit off the 

Ipswich Motorway and travel west for 

700m. Car parking is available.

BY RAIL: 
The closest train station is located  

at Station Road at Rocklea  

(about a 790m walk).

BY BUS: 
The Great Circle Bus Line  

(route 598/599) stops right outside  

the Markets.

OUR MISSION

> Getting there:
Brisbane Markets is located on Sherwood Road at Rocklea.  
For more information visit www.transinfo.com.au or call 13 12 30.



1BRISBANE MARKETS LIMITED ANNUAL REPORT 2010/2011

2 ABOUT US
Our history

Our profile

Brisbane Markets at a glance

Objectives

4 HIGHLIGHTS 2010/11

5 STRATEGIC FOCUS 2012

6 CHAIRMAN’S REPORT

8 CEO’S REPORT
Financial performance

Return to shareholders

Property

Occupancy levels

Operational performance

Site infrastructure and maintenance

Site figures

Communications 

Service development

Retail markets

Wholesaler concerns heard

Our staff

12 FINANCE
Commentary

Long-term debt

Financial results table

16 CONNECTING WITH OUR 
COMMUNITY
Our involvement 

Our Queensland growers

Our wholesalers and buyers

Our business community

24 A REMARKABLE RECOVERY

25 BOARD OF DIRECTORS

26 MANAGEMENT

27 FUTURE CAPABILITY

28 CORPORATE DIRECTORY

> Contents

Morning on the Brisbane Produce 
Market trading floor.



2 BRISBANE MARKETS LIMITED ANNUAL REPORT 2010/2011

The first fruit and vegetable market was built in Market Street 

in the city in 1866. After several changes of ownership, this 

market closed in 1881.

However, Brisbane Municipal Council stepped in four years 

later, and in 1885 opened the purpose-built Roma Street 

Markets, tucked beside the rail line and handy to the river 

ports, in the heart of the city, to service a growing Brisbane.

By 1906, a band of wholesalers, unsatisfied with increasing 

government regulation and congestion, created a rival market 

in Turbot Street, and over the years, the two markets operated 

side by side, creating a fruit and vegetable market precinct.

As the city grew, so did the congestion, and as early as 1936, 

there was talk of moving the markets. It wasn’t until 1964 that 

the plan came to fruition, with the Queensland Government 

stepping in to create the Brisbane Markets site at Rocklea, 

where it stands today.

Over the past 47 years, the Rocklea site has expanded in land 

area, infrastructure and the uptake of technology.

In 1974, when a flood ravaged the 10-year-old site, only a 

handful of buildings were affected. By the time of the  

January 2011 floods, the site had grown five times in size  

with 35 buildings inundated.

The greatest directional change in modern times occurred 

in 1994, when 32 primary wholesalers, together with 

Brismark, formed a company named Landacq (short for 

land acquisition) and investigated the establishment of 

a new market on land at Yatala, south of Brisbane. This 

action resulted from an ongoing frustration that the Market 

wholesaling sector had with State Government ownership of 

the Markets and increasing regulation of the industry.

The move didn’t occur. After conducting studies assessing 

the cost and funding requirements of moving to a new site 

as compared to the acquisition and redevelopment of the 

existing site, a new vision was created. The wholesalers 

continued to encourage the State Government to sell the 

Rocklea site, which was finally put up for sale in 2001 by way 

of an open public tender.

After a four-stage process which ran for many months, 

Landacq Limited was ultimately successful, and in September 

2002, took control of the site for $74 million. The company 

subsequently changed its name to Brisbane Markets Limited 

(referred to hereafter as ‘BML’ or ‘the group’).

Much of the colour and tales of the Markets’ history have been 

collected during the past year by the BML History Task Force, 

with the intent of opening a permanent history exhibition.

The collection, showcasing photographs, artifacts and 

colourful tales from the past 150 years is expected to be open 

to the public in early 2012. It will be located on Level 2 of the 

Fresh Centre, at the Brisbane Markets’ Rocklea site.

ABOUT US

BRISBANE MARKETS HAS A RICH HISTORY DATING BACK SOME 150 YEARS. 
IT’S THE STORY OF IMMIGRATION, TRANSPORT, CHANGING TECHNOLOGY AND 
DIFFERING FOOD TRENDS.

> Our history

The Brisbane Produce Market 
trading floor in 1984 during 
public entry time.
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■■ Brisbane Markets occupies a  

77 hectare parcel of land at Rocklea,  

11km south-west from the  

Brisbane CBD.

■■ It incorporates the Brisbane Produce 

Market, Brisbane Flower Market, 

Brisbane MarketPlace retail markets 

precinct and the Brisbane Markets 

South Gate industrial precinct.

■■ More than 600,000 tonnes of fresh 

fruit and vegetables pass through the 

Brisbane Markets each year.

■■ 53 primary wholesalers operate at 

the site as well as an additional 90 

support businesses.

■■ 254 leases are in place.

■■ Up to 3,500 people work or do 

business at the Brisbane Markets on a 

daily basis.

■■ In excess of 7,000 growers supply 

produce for sale at the Brisbane 

Markets.

■■ The site comprises more than 35 

buildings including multi-tenanted 

selling floors, multi-tenanted 

warehouses and sole occupancy 

warehouses, together with commercial 

and retail accommodation.

■■ The total lettable area of the site is 

153,058m2 including:

■■ 28 warehouses and 5 selling floor 

buildings with a lettable area of 

more than 120,000m2 of which 

more than 80,000m2 is temperature 

controlled;

■■ Land leases covering an area of 

24,261m2;

■■ Commercial offices with a total 

lettable area of 3,722m2; and 

■■ Brisbane Markets Commercial Centre, 

which houses a post office, chemist, 

convenience store, seafood outlet, 

fast food outlets, stationer, barber 

and aquarium retailer.

Its 77 hectare site is approximately 11km 

from the Brisbane CBD. Fresh fruit and 

vegetables are sold and distributed from 

the Rocklea site by truck, rail, air and 

sea throughout Australia and overseas.

The Brisbane Markets recorded an 

annual trade in the 2010/11 financial 

year in excess of 600,000 tonnes of 

produce, valued at more than $1 billion. 

Brisbane Markets Limited is the 

owner of the Brisbane Markets, 

and is responsible for its ongoing 

development and management.

BML operates on a commercial 

basis as an unlisted public company, 

with in excess of 150 predominantly 

industry-based shareholders, including 

growers, wholesalers, secondary 

wholesalers, retailers and the 

industry organisation Brismark. 

BML and its related entities strive 

to provide international-standard 

facilities and services at the Brisbane 

Markets. These include facilities 

and services for fruit, vegetable 

and flower wholesalers, retailers, 

provedores, secondary wholesalers, 

food processors, transporters, 

exporters, industry organisations 

and Market support businesses.

BRISBANE MARKETS IS THE STATE’S MAJOR 
MARKETING AND DISTRIBUTION HUB FOR THE 

SUPPLY OF FRESH FRUIT, VEGETABLES AND 
FLOWERS, AND IS ONE OF ONLY SIX CENTRAL 

MARKETS IN AUSTRALIA.
> Our profile

> Brisbane Markets at a glance
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■■ Facilitate the efficient and effective operation of the 

Brisbane Markets.

■■ Provide and maintain world-class infrastructure and 

services to facilitate the marketing and distribution of 

fresh produce, flowers and other ancillary products. 

■■ Enhance the services offered to customers and the 

role of the Brisbane Markets in the marketing and 

distribution of fresh and processed produce, flowers and 

other ancillary products.

■■ Facilitate the ongoing growth and development of the 

Brisbane Markets. 

■■ Promote the role and importance of the Brisbane 

Markets and the benefits of fresh fruit and vegetables to 

the industry and consumers.

■■ Provide effective and timely industry advocacy and 

representation.

■■ Achieve satisfactory returns to shareholders.

■■ On 11 January 2011, the whole of the Brisbane Markets was 

totally inundated by one to three metres of floodwater from 

the Brisbane River and Oxley Creek.

■■ The receival and distribution of fresh produce commenced 

on the Brisbane Produce Market trading floor area within  

60 hours of the floodwaters receding.

■■ The flood has the single most impact on BML’s performance 

during the 2010/11 financial year. 

■■ The outcome is a net loss for the year of $3.345 million, 

however, the net operating result, excluding the impact  

of the investment property valuation, is a surplus of  

$5.649 million.

■■ BML’s bank approved an extension after the flood of a  

$110 million facility, showing its confidence in the 

organisation’s capacity to perform and to service the  

facility requirements.

■■ Six months of concentrated reinstatement works that 

included electrical distribution boards, dock levellers, lock 

replacement, water/sanitary infrastructure, access control, 

landscaping, signage, lift rectification works, road repairs, 

telecommunications, fire services and emergency lighting.

■■ Jointly working with wholesaler service organisation 

Brismark on a range of projects including Workplace Health 

and Safety and reviews involving the unloading service, 

electricity and rent.

■■ Opening of the Western Access Road, creating a new entry 

to the Markets from Sherwood Road with a state-of-the art 

security gate house, and a further 600 car parks.

■■ Construction of a 4,700m2 warehouse in the north-western 

corner of the site, accessible via the new Western  

Access Road.

■■ Refurbishment of the Fresh Centre (formerly Committee of 

Direction/Growcom building), an administration and retail 

block featuring café, training rooms, demonstration kitchen 

and Market service centres.

■■ Commenced operation of a new fresh food market at  

Eagle Farm in partnership with Brisbane Racing Club.

■■ Rebranding of the Brisbane Markets Retailer Program, 

encouraging consumers to ‘Shop at your local greengrocer’.

> Objectives

> Highlights 2010/11
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■■ Flood recovery will continue well into the new financial year 

for works with a longer lead time, and where upgrading is 

being undertaken in conjunction with the reinstatement 

works, e.g. fire services, mechanical dock levellers and  

road repairs. 

■■ Completion of two major construction projects: the 

refurbishment of the Fresh Centre building and handover  

of the 4,700m2 warehouse in the north-western corner of 

the site.

■■ Relocation of BML offices, along with the wholesaler service 

organisation Brismark into the Fresh Centre building, 

including moving the Site Services and Credit Service 

operations into convenient locations on the ground floor.

■■ Stage 2 of the Fresh Centre construction is to get under way 

with relocation of the fence line to allow direct public access 

to the building and car park. A covered walkway will be built 

between the Sherwood Road Commercial Centre and  

Fresh Centre.

■■ Opening of a Brisbane Markets History Collection in the 

Fresh Centre. 

■■ Hiring out and promotional use of a purpose-built 

demonstration kitchen for chefs, grower associations, 

educational organisations and community groups for 

filming, teaching or testing product.

■■ Development of the South Gate West precinct,  

the last remaining parcel of land on the southern side of 

Sherwood Road.

■■ Further exploring flood mitigation options including 

consideration of flood levees, increasing the height of new 

developments and raising essential plant and equipment on 

existing and future buildings. 

■■ Restructure of BML’s Communications Department to a 

more streamlined program and media-focused team.

■■ Building on the initial success of the fresh food market at 

Eagle Farm in partnership with Brisbane Racing Club.

■■ A review of the Brisbane Markets Master Plan to ensure 

progress remains on track acknowledging the impacts of 

flooding and a downturn in the world economy.

THE INUNDATION OF THE JANUARY 2011 
FLOOD SAW A CHANGE OF PRIORITIES 
FOR BML IN THE NEW YEAR. IT RESULTED 

IN MONTHS OF CONCENTRATED FLOOD RECOVERY WORKS, WHILE STILL MAINTAINING 
OUR COMMITMENT TO PROGRESS DEVELOPMENT AND OPERATE AN EFFICIENT CENTRAL 
MARKET SITE.

> Strategic focus 2012

> Property valuation effects
Financial Year ended 30 June

2005 2006 2007 2008 2009 2010 2011

Movement in value of 
investment properties

13,929,635 1,589,395 4,959,481 8,739,777 1,504,418 3,858,309 -12,848,319

Cumulative movement 13,929,635 15,519,030 20,478,511 29,218,288 30,722,706 34,581,015 21,732,696

A truck is unloaded at the Brisbane Markets.



BML Chairman Tony Joseph.
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CHAIRMAN’S REPORT

However, its road to recovery has been outstanding.  

Absolute priority was given by BML to getting businesses 

trading as quickly as possible to reduce the ongoing impact on 

Market tenants. 

Almost six months on from the flood, the Markets community 

has survived, recovered, then built on its firm foundations 

so it is as close to business-as-usual as possible. BML has 

worked tirelessly to recover the infrastructure and assist its 

tenants return to trading, when so many other flood-affected 

businesses around Brisbane took months to reopen, or are still 

in rebuilding mode.

Such recovery came at a cost to the company with a reported 

net loss for the year as at 30 June 2011 of $3.345 million. 

This includes an initial insurance amount of $7 million with 

additional payments expected to be received in the new 

financial year. 

While our independent property valuation showed a net 

decrease of $8.99 million after tax, partly due to the flood and 

difficult economic corrections, when compared to the 2004/05 

financial year, there has been an improvement of $21.7 million.

We also took progressive strides toward the next phase of 

development. Work paused briefly during the initial flood 

recovery period, but just days later, many of the contractors 

returned to work. This saw a number of projects almost ready 

for handover at the end of the financial year.

Our bank has approved a debt funding facility of $110 million, 

with its confidence clearly shown in the timing of its decision, 

in the weeks after the January 2011 flood, despite negotiations 

having started in October 2010.

Against this backdrop, BML remains in a strong position to 

respond to the current market conditions, and is well placed in 

terms of control of its capital expenditure program and  

funding requirements. 

Our success leading up to the flood and then the quick 

recovery and continued planned approach to managing the 

situation was attributable to a number of factors, including:

■■ appropriate levels of insurance coverage

■■ support and assistance from a range of government 

agencies

■■ strong leadership from CEO Andrew Young and his 

management team through a time of crisis.

■■ BML and Market tenants making flood recovery works  

an absolute priority after the disaster with the objective  

of tenants regaining their operational status as quickly 

as possible

■■ contractors who went above and beyond during a  

time of crisis

■■ dedication of our staff, emergency services and community 

volunteers who provided support throughout the recovery, 

and

■■ resilience of the wholesaling sector.

Challenges bring out the best in people, and while we worked 

hard to get back to business as quickly as possible, BML was 

criticised by some disgruntled wholesalers for its focus on 

flood recovery works and other pricing issues. Pressures on 

their businesses were compounded by challenging economic 

conditions and other increases in the cost of running a 

business. The airing of these concerns became an opportunity 

for our community to talk about the things we have achieved 

over the past nine years and review the path ahead, in light of 

our tenants’ concerns.

Through tough times and good, the Board is driven by a 

vision for Brisbane Markets to maintain its position as a 

fundamental player in the future of the fresh produce industry 

in Queensland.  It understands the importance of ensuring 

our developments are supportive of and sympathetic with the 

sustainable growth required to service a key marketing and 

distribution hub. 

Our vision will continue to expand this site and help maintain 

its focus, even during the challenging times, such as the 

natural disasters that we have experienced this financial year.

Tony Joseph Chairman

BRISBANE MARKETS WAS UP TO THE CHALLENGES POSED BY THE JANUARY 2011 
FLOODS AND THE WEATHER INCIDENTS AROUND THE STATE THAT BROUGHT 
FINANCIAL HARDSHIP TO THE WHOLE INDUSTRY.
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WHILE THE FINANCIAL YEAR CERTAINLY PRESENTED ITS CHALLENGES AS 
OUR COMMUNITY FOUGHT TO RECOVER FROM A FLOOD DISASTER AND 
TEMPESTUOUS WEATHER CONDITIONS THAT AFFECTED ALL OUR BUSINESSES,  
IT HAS ENDED WITH A STRONG SENSE OF PROMISE. 

BML Chief Executive Officer Andrew Young.
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CEO’S REPORT

The 2010/11 financial year could be drawn into two distinct parts, 

with the first six months financially on track and the Board’s 

vision to develop the site well under way. By mid January our 

worst fears were confirmed after weeks of wet weather when 

our 77 hectare site was under flood water. A massive recovery 

effort was launched to reopen the Markets as quickly as possible.

The flood has certainly impacted heavily upon this year’s 

financial results. However, the flooding across the State, our own 

water inundation and the results of Cyclone Yasi, that touched 

the whole Queensland community in many ways, have proven 

our resilience.

Government and industry have paid tribute to our recovery 

efforts, which were made possible only by the many emergency 

services, contractors, Market tenants, staff and individual 

volunteers who helped us back on our feet in a time of crisis.

FINANCIAL PERFORMANCE

It has taken extraordinary circumstances for BML to post  

its first loss since buying the Brisbane Markets in 2002,  

and considering the extent of the damage that was  

presented to us in the hours after the flood waters receded,  

it was not unexpected. Our flood recovery came at a cost  

to the company with a reported net loss for the year as at  

30 June 2011 of $3.345 million.

However, the management of the recovery is to be applauded 

and the position we were in by 30 June 2011 is manageable.

While we have ended the financial year with a net loss, we did 

achieve an operating surplus of $5.649 million (adjusted to 

remove the impact of the unrealised loss taken up in respect 

of BML’s property).  As at the end of the financial year, we had 

received only a part of our insurance payout, with finalisation of 

the claim, which is estimated be around $16 million, expected in 

the 2011/12 financial year.

RETURN TO SHAREHOLDERS

In October 2011, the company declared a final dividend of 

5.00 cents per share, plus a special dividend of 0.25 cents 

per share, both fully franked, giving a total dividend paid in 

respect of the 2010/11 financial year of 8.75 cents per share 

fully franked. 

While this is down 1.75 cents per share on the total dividend 

paid in respect of the 2009/10 year, this is considered 

an excellent result having regard to the extraordinary 

circumstances in the second half of the 2010/11 financial year.

PROPERTY 

Property dealings remained steady post-flood showing a level 

of confidence within the Brisbane Markets. BML is in the process 

of simplifying its application procedures and has dedicated an 

officer to assist tenants with their property dealings. 

This financial year, tenants also submitted more than 40 

applications for improvement works to their premises. Even 

after the flood, BML continues to receive applications to install 

coldroom facilities, offices and refrigeration plant and equipment.

A substantial number of flood reinstatement works for 

commercial centre tenants, warehouse offices and warehouse 

buildings were completed by the end of the financial year.

Market-based businesses showed remarkable fortitude in the 

face of natural disaster with no business exiting the site. The 

retail centre adjacent to Sherwood Road was hit hard by the 

floods however, with three businesses choosing not to return.

OPERATIONAL PERFORMANCE

Staff training has increased with significant improvements 

in emergency response times, first aid treatment, and CCTV 

detections. 

Investment in new equipment has increased ground 

maintenance efficiencies while reducing costs.

The construction of the Western Access Road has improved 

access for heavy vehicles, and improved traffic flows in the 

warehouse areas. New technology has been utilised offering 

more efficient entry and exiting systems for traffic.

OCCUPANCY LEVELS

As at 30 June 2011, the occupancy rate for building  

categories in the Brisbane Markets were:

■■ Selling floors — 100%

■■ Warehouse facilities — 99% (down from 100% in the  

2009/10 financial year)

■■ Retail — 89% (down from 97% in the 2009/10 financial year)

■■ Office — 83% (down from 86% in the 2009/10 financial year)

The 100% occupancy rate in selling floors, high clearance 

warehouse buildings and sole occupancy buildings was a 

robust result given the impact of the January 2011 floods. 

The 290m2 of vacant space in the low clearance warehouse 

category is due to non flood-related issues.

The increased vacancy rate for office area resulted from the 

loss of a tenant through liquidation. This made way for an 

existing tenant to take over the larger floor space, vacating 

their smaller tenancy. 

The retail occupancy rate decrease is a direct result of the 

January 2011 flood.
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CEO’S REPORT

The SCADA network (Supervisory Control and Data 

Acquisition) was upgraded in late 2010 to include remote 

lighting control, Liquefied Petroleum Gas facility monitoring 

and South Gate East fire system data (including Fire 

Indicator Panel and sprinkler system monitoring) and 

became an important tool in monitoring breakdowns.  

This system was reinstated and upgraded with more areas 

able to now be remotely monitored.

Capital works early in the financial year included the 

installation of flood monitoring and lighting control  

systems along the Western Access Road, as well as 

preparation for the redevelopment of the site that included 

assessing telecommunications, networks, potable and fire 

water reticulation facilities.

Electricity became a hot topic during the year. Working 

with the wholesaler organisation Brismark, BML reviewed 

its electricity pricing structure. BML operates an embedded 

network (see below for more details) and while under no 

obligation to provide any additional discounts to tenants, 

we have done so. 

The review showed that electricity pricing in the very 

contestable market had become extremely competitive 

over the past 18 months, in contrast to the ongoing and 

significant increases being seen in the regulated market.

This outcome is yet another example of the benefits 

achievable through the structure which is in place and the 

close working relationship that exists between the BML and 

Brismark Boards.

THE JANUARY 2011 FLOODS RESULTED IN A MAJOR EFFORT TO RESTORE 
SEWERAGE AND ELECTRICAL INFRASTRUCTURE, ALONG WITH THE REBUILDING  
OF AFFECTED GROUND FLOOR OFFICES ANDDAMAGED INFRASTRUCTURE.

An embedded network describes a site where there is a 

private electricity network, designed to distribute electricity 

to all internal network customers from the point at which 

the connection from the main power grid supply stops. This 

on-site infrastructure represents a significant investment for 

the landlord, who also has significant responsibilities for the 

ongoing maintenance and upgrading of the network. 

These costs can be recovered only through the electricity rates 

the landlord applies to its tenants. In BML’s situation, the value 

of the embedded network runs well into the tens of millions 

of dollars, which needs a team of internal maintenance staff 

and external contractors to maintain and upgrade to ensure a 

consistent supply to tenants.

BML’s embedded network consists of the following equipment:

■■ Substations — 22

■■ Transformers — currently Energex supplied

■■ Meters — 345

■■ Distribution Boards

■■ Substation Boards — 22

■■ Building Boards — 51

■■ Tenant Distribution Boards — 307

■■ Copper cable across the site stretching kilometres  

(i.e. 700,000m2 site)

■■ Different diameter cable.

The cost to BML of providing and maintaining this 

infrastructure and administering the network is currently 

calculated at in excess of $850,000 per annum. This cost is 

covered by the price paid by all tenants for their electricity.

> Site infrastructure 
and maintenance A flooded Brisbane Markets, January 2011.
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COMMUNICATIONS

The successful Fresh Tastes retailer program for Brisbane 

Markets’ independent fruit and vegetable buyers, was 

rebranded with a more consumer-friendly theme, encouraging 

consumers to ‘Shop at their local greengrocer’. 

Our communications team promoted the healthy eating 

message to over 8,000 children this year. They added a 

further program for Years 5 to 7 students involved in BML’s 

Queensland Kids Fresh Net, titled ‘Crunch Time’. This was 

delivered to more than 850 school children, and it follows on 

from the popular Year 2 to 4 ‘Apples ain’t Apples’ program.

The Brisbane Produce Market trade display and merchandise 

were overhauled for use at industry events and conferences 

across Queensland. Unfortunately, the popular character 

costumes were a victim of the flood waters.

Industry magazine, Fresh Source was bolstered with the 

introduction of a bimonthly email newsletter Fresh E-News,  

to keep Market tenants, buyers and key stakeholders up to 

date with industry issues.

SERVICE DEVELOPMENT

A new phone system was introduced, with the ability to 

be on-sold to tenants as a service across the Market. This 

service is VOIP (Voice over Internet Protocol) which provides 

significantly greater flexibility for users.

January’s floods also provided the opportunity for BML to 

upgrade to a higher quality closed-circuit television network 

moving from the old analogue system to a new digital system. 

This provides far better quality images and easier access to 

information.

RETAIL MARKETS

A new fresh food Sunday market was established at  

Eagle Farm in partnership with Brisbane Racing Club as an 

additional avenue for retailers who source produce from 

the Brisbane Produce Market. The Eagle Farm Markets are 

growing steadily and are a popular venue for consumers in  

the northern suburbs of Brisbane. 

Brisbane Marketplace’s presence south of Brisbane was 

strengthened by increased advertising promoting the 

Wednesday Twilight Market, Saturday Fresh and Sunday 

Discovery Market.

Financial services for the retail markets were upgraded with 

the introduction of direct deposits for stall fee payments and 

automated teller machine facilities were introduced at both 

market sites.

WHOLESALER CONCERNS HEARD

In April of this year, Brismark called a Special General 

Meeting in response to the concerns raised by a number 

of its members. The meeting gave BML and Brismark the 

opportunity to jointly address the issues. Some significant 

outcomes from that meeting included:

■■ Clarification of a range of policy-related matters and 

Brismark’s relationship with BML.

■■ Clarification as to the Market Rent Review process.

■■ Confirmation as to the action being taken by BML in relation 

to the flood reinstatement process and rental abatement.

■■ A number of recommendations made in relation to BML’s 

electricity discount structure and pricing framework.

■■ Clarification of BML’s position regarding maintenance 

expenditure (roads, toilets), customer service, and fees  

and charges.

Discussions will continue in the new financial year with the 

needs of tenants and the onus of maintaining good corporate 

governance, financial management and delivery of services 

kept in balance.

OUR STAFF

Any organisation is only as good as its people and our staff 

members have been through challenging times this year. 

I am proud of the dedication of BML’s staff who worked 

through extraordinary circumstances over long hours with 

steely determination to assist with the recovery of the Markets 

so quickly and professionally. 

While the hundreds of people who helped through the 

initial days of the recovery, including the Market community, 

emergency services, contractors, politicians and volunteers 

have been thanked for their efforts, it is with heartfelt sincerity 

I thank our own people, who dug deep and stood tall in our 

time of need, and continue to do so.

ANDREW YOUNG Chief Executive Officer

ACCESS CARDS (TENANTS) 3,141

ACCESS CARDS (BUYERS) 1,013

FORKLIFT REGISTRATIONS 357

FORKLIFT OPERATOR PERMITS 957

RESERVED CAR PARKS 669

RESERVED TRUCK PARKS 168Si
te
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g
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Produce being loaded at the Brisbane Produce Market.
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Water is released from Wivenhoe Dam 
during the January 2011 flood.
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FINANCE

This event affected every area of our 

financial performance including revenue 

generation, operating and capital 

expenditure and property valuations. 

Our financial statements reflect the 

insurance recovery and expenditure 

required to help us recover from this 

disastrous event.

TREATMENT OF FLOOD-  
RELATED ITEMS

Our revenue figures for 2010/11 include 

an amount of $7 million for insurance 

recovery which is the total amount 

of progress payments received from 

our insurers as at 30 June 2011. This 

recovery item is not included in the 

Financial Results graph as it is not 

normal operating revenue and thus is 

not comparable to revenue items in 

prior or future years.

The graph’s figures include 

extraordinary flood expenditure of 

$7,336,445 and impairment losses 

of $166,150. These funds relate to 

reinstatement, clean-up and recovery 

works undertaken on the site.

Impairment losses relate to the Written 

Down Value (WDV) of assets lost or 

destroyed in the flood. These items 

have been separated out from normal 

operating expenses in the Statement 

of Comprehensive Income to allow 

comparative figures to be more easily 

assessed in future years. 

INVESTMENT PROPERTY 
VALUATION

An independent property valuation was 

undertaken at 30 June 2011, almost six 

months after the flood.

The actual impact in the financial 

statements was a net decrease of  

$12.8 million before tax. The after-tax 

impact was a decrease of $8.99 million. 

However, this is partly a result of land 

value movements due to the flood and 

partly due to normal corrections which 

occur periodically in any economic cycle.

This adjustment is unrealised and 

therefore does not affect results for 

the purposes of cashflow or dividend 

determination but must be shown in 

the financial statements as required by 

Australian Accounting Standards.

While the reduction in value in the 

2010/11 financial year is significant, the 

table shows the cumulative effects of 

property valuation still amount to an 

overall favourable movement of  

$21.7 million since the requirement was 

introduced in the 2004/05 financial 

year. This movement is over and 

above the actual amounts invested 

in the acquisition and subsequent 

development of investment properties.

FINANCIAL PERFORMANCE

The outcome is a reported net loss  

after tax for the year of $3.345 million. 

The net operating result, excluding the  

impact of the investment property 

valuation, is a surplus of $5.649 million. 

Excluding the impact of the insurance 

recovery amount of $7 million, group 

operating revenues have slightly 

reduced by 2%.

These figures are a direct result 

of the flood impact which caused 

business interruption to areas such as 

electricity provision, operation of retail 

markets and income from recharged 

maintenance.

This shortfall will be partially offset by 

further insurance recovery, which will be 

processed in the 2011/12 financial year. 

However, the amount cannot be included 

in these financial statements as it had 

not been approved as at 30 June 2011.

Excluding the impact of flood expenses 

and impairment losses, operating 

expenditure has increased by 0.6%.  

This again reflects the impact of the 

flood on business activity with many 

areas of regular expenditure being 

temporarily suspended while flood 

recovery works were undertaken.

The reduction in profit for the year 

due to the flood and the downward 

movement in the valuation of 

investment property, has meant 

BML’s Statement of Financial Position 

has declined slightly, producing a 

small reduction in the ratio of net 

tangible assets per share. This has 

also contributed to a small reduction 

in earnings per share as shown in the 

Financial Results table on page 14.

THE MOST SIGNIFICANT IMPACT ON BML’S FINANCIAL 
PERFORMANCE DURING THE 2010/11 FINANCIAL 
YEAR WAS THE JANUARY 2011 FLOOD. 

> Commentary
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> Financial results
AIFRS 2011

$
AIFRS 2010

$
AIFRS 2009

$
AIFRS 2008

$
AIFRS 2007

$
AIFRS 2006

$
AIFRS 2005

$
AGAAP 2005

$

Operating Revenues**  38,696,587  32,336,031  29,489,921  25,226,865  23,600,094 21,977,260 20,710,883 20,710,883

Increase in Value of Investment 
Properties

(12,848,319)  3,858,309  1,504,418  8,739,777  4,959,481 1,589,395 13,929,635

Total Revenues 25,848,268  36,194,340  30,994,339  33,966,642  28,559,575  23,566,655  34,640,518  20,710,883 

Operating Expenses 23,529,759  15,931,362  14,790,126  13,164,927  11,538,034 10,627,255 9,847,234 9,847,234

Net Profit Before Income Tax and 
Interest and Depreciation

2,318,509  20,262,978 
 

 16,204,213  20,801,715  17,021,541  12,939,400  24,793,284  10,863,649 

Depreciation Expense 520,559  528,698  458,179  471,249  434,990 400,157 408,874 2,437,986

Net Profit Before Income Tax and 
Interest

1,797,950  19,734,280  15,746,034  20,330,466  16,586,551 12,539,243 24,384,410 8,425,663

Interest Expense 6,493,804  5,782,255  4,852,667  3,805,606  2,642,144 2,740,791 2,897,410 2,897,410

Net Profit Before Income Tax 
Expense

(4,695,854)  13,952,025  10,893,367  16,524,860  13,944,407  9,798,452  21,487,000  5,528,253 

Income Tax Expense (1,351,234)  4,262,098  3,260,728  4,948,166  4,123,126 2,949,216 6,528,320 1,876,813

Net Profit After Tax (3,344,620)  9,689,927  7,632,639  11,576,694  9,821,281  6,849,236  14,958,680  3,651,440 

Net Profit After Tax Excluding 
Revaluation

5,649,203  6,989,111  6,579,546  5,458,850  6,349,644  5,736,660  5,209,250  3,651,440 

Dividend Paid 3,931,248  4,009,369  3,674,532  3,182,500  3,015,000 2,680,000 2,680,000 2,680,000

Dividend Proposed Since 30 June, 
Payable October

2,231,250  2,443,750  2,104,922  1,675,000  1,675,000 1,675,000 1,340,000 1,340,000

Total Assets 204,230,364 196,402,827 171,055,129 161,526,886 119,093,524 110,767,129 112,806,564 113,019,486

Total Liabilities 106,722,906  92,707,917  84,184,043  75,520,269  51,447,351 50,018,753 56,135,125 56,882,281

Total Equity 97,507,458 103,694,910  86,871,086  86,006,617  67,646,173  60,748,376  56,671,439  56,137,205 

Net Tangible Assets per Share 229.43 
cents

243.99 
cents

230.50 
cents

228.21 
cents

201.92 
cents

181.34 
cents

169.17 
cents

165.73 
cents

Earnings Per Share including  
Revaluation Impact

(7.87 cents) 22.80 cents 20.25 cents 30.72 cents 29.32 cents 20.17 cents 44.65 cents 10.90 cents

EPS Adjusted for Revaluation Impact 13.29 cents 16.44 cents 16.38 cents 14.48 cents 19.25 cents 17.12 cents 15.55 cents 10.90 cents

Total Number of Ordinary Shares  
of 30 June

42,500,000  42,500,000  37,687,500  37,687,500  33,500,000  33,500,000  33,500,000  33,500,000 

FINANCE

> Long-term debt

SERVICE REVENUE (17%)
$5,306,913

PARKING AND LICENCES (7%) 
$2,240,463

RETAIL MARKETS (5%) 
$1,428,357

MARKETING REVENUE (1%) 
$356,075

OTHER INCOME (2%) 
$776,253

RENTALS AND 
RECOVERIES (68%)
$21,588,526

BML’s debt funding facility was renewed  

and extended from February 2011.  

This facility is for $110 million.  

Some $84.5 million was drawn as at  

30 June 2011. Negotiations for this  

facility began in October 2010,  

however the final approval and extension 

occurred after the January flood,  

indicating confidence from the bank in  

our capacity to perform and to service the 

facility’s requirements.

**2010/11 Revenue includes $7.0 million in insurance payments.

millio■■i■■i■sura■ce■payme■ts.



A special acknowledgement is made for the supreme round-the-clock effort by Peter McMahon and his team at 

Civil Unlimited, the crews of Crisp Electrical and Agnola Plumbing and Energex.

Queensland’s marketing and distribution hub for fresh produce is up and running again thanks to the many 
volunteer groups, State Government agencies, individuals, contractors and service providers who all came together 
to assist in the huge clean-up and the work required to get the site operational again following the recent fl oods.  

Thank you!
The Brisbane Markets would like to say...

Heartfelt thanks to:
Australian Army Reserves 
and Disaster Response Team 
Brisbane City Council
NSW Fire & Rescue 
(Lismore and Ballina)
Queensland Fire & Rescue Service 
Queensland Rural Fire Brigade
QFRS Aviation Brisbane Airport
Queensland Police Moorooka 
(traffi c management)
Queensland Police Sherwood 
(anti looting patrols)
Volunteering Queensland
Brisbane Markets 
management, staff, family 
and friends

Special acknowledgement 
and thanks to: 
Brent Carter, Chief Superintendent 
Queensland Police Service, 
Metropolitan South

Medical assistance:
Australian Army Medics
Emergency Medics
Volunteer Nurses
Queensland Health 

Owners/operators of heavy
machinery, trucks, bobcats: 
A special thanks to the many owners/
operators of trucks and machines 
used in the massive operation to clear 
debris from the site.

Cleaning:
Maxi Clean 
Pristine Ultra Clean
TSS Westaff 
Vantage Financial
Plus hundreds of people who just 
turned up on site to help clean!

Suppliers and service 
providers who assisted:
A1 First Aid Supplies
Agnola Plumbing
Alex Milanovic & Associates
Arbon Equipment
Aus IT
Bulk Fuel Australia
Civil Unlimited
Cool Dynamics
Coates Hire
Crisp Electrical
Energex 
Industrial Fitting Sales, Rocklea
JA Evans Crane
Mini Tankers
Nalco Company
Onsite Rentals
Qld Decorative Concrete Finishes
SafetyQuip
Stowe Electrical 
Schultz and Burns
Tech Services
Veolia Environmental Services  
Wiley & Co
Wanless Enviro Services  

Food and drink providers:

All About Meat

Cosie Rosies Café

Eagle Boys, Acacia Ridge

Lions Club, Logan Village with 
assistance from the Tamborine 
Village and Holland Park Lions

Michels Patisserie

Mr Coffee, Barista

Noodle Box

Rotary Club

Subway

Tip Top 

Streets Ice creams

Wok On, Carina

Triple M

And to the many other companies 
and individuals that donated 
food and water without waiting 
for thanks!

A special 
thank you to 
all who gave 
so generously 
in our time 
of need.
There were many unnamed 
people who assisted but 
due to the magnitude of 
the event and its impact 
on our entire site, we 
apologise if we have 
missed acknowledging 
your efforts. 

Andrew Young 
CEO Brisbane Markets Ltd

Tony Joseph 
Chairman Brisbane Markets Ltd

“To all the ‘unsung heroes’ who 
helped throughout fl ood affected 
Queensland, we salute you.”
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Mango King Carlo Lorenti, of Clayfield Markets 
Fresh, shares his first tray of mangoes for the 
season with a sick child.
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CONNECTING WITH OUR COMMUNITY: OUR INVOLVEMENT

The ‘Apples ain’t Apples’ program for Year 2 to 4 students  

and the newer ‘Crunch Time’ program for older students  

were delivered to almost 8,000 children in the Brisbane,  

Wide Bay and Chinchilla areas. The students received the 

positive healthy eating message, courtesy of Brisbane 

Produce Market wholesalers.

While the January flood washed away much of the 

merchandise, there were still ways to reach the kids through 

the www.freshforkids.com.au website with colouring 

competitions for the little ones, recipes and healthy tips, and 

the informative Canteen newsletter for tuckshop convenors.

These wholesaler-funded programs are doing their part 

to help pull back the ever-growing obesity problem, with 

statistics projecting that 80% of Queensland’s population will 

be obese by 2020.

The 2010 Royal Queensland Show provided yet another 

opportunity to get the message across with almost  

400,000 visitors at this year’s Ekka. Many made their way 

to the Brisbane Markets Agriculture Hall to learn more about 

fresh fruit and vegetables thanks to our Brisbane Produce 

Market Wholesalers and Retailers. Two interactive areas  

were in operation, educating children through Kids in 

the Kitchen workshops and adults through cooking 

demonstrations, with many retailers getting behind the 

microphone in true Master Chef style. 

The 2010 Mango Auction event gained high-profile media 

attention once again this year with Retailer Carlo Lorenti,  

of Clayfield Markets Fresh, placing the winning bid of  

$50,000 for the season’s symbolic ‘first tray of mangoes’. 

Since the inaugural event in 1998, almost $750,000 has been 

raised for charity. 

The 2010 auction raised a total of $65,000 going to Life 

Education Queensland – the state’s largest non-government 

provider of drug and health education for children, and 

Redkite – an organisation providing emotional and financial 

support to families of children affected by cancer. These two 

valuable charities receive little or no government funding.

FOR MANY YEARS THE BRISBANE PRODUCE MARKET HAS MAINTAINED ITS 
COMMUNITY INVOLVEMENT WITHIN QUEENSLAND TO FACILITATE A PROGRAM 
AIMED AT EDUCATING CHILDREN AND FAMILIES TOWARDS ADOPTING A 
HEALTHIER LIFESTYLE. 

> Fruit and veg making a difference to young lives

School children learn more 
about fruit and vegetables
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© Newspix / Photo by David Martinelli

Lockyer Valley grower Derek Schultz in January 2011 
in his flood-affected cabbage patch, destroyed after 
waters swept out of Grantham.
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CONNECTING WITH OUR COMMUNITY: OUR QUEENSLAND GROWERS

Throughout 2010/11, two Memoranda of Understanding were 

continued with key grower associations Bowen and Gumlu 

District Growers Association (BGDGA) and Bundaberg Fruit 

and Vegetable Growers (BFVG).

The partnership with BGDGA has continued through  

sharing information, sponsorship of its annual gala dinner 

and other industry events, regional and Market visits and 

promotion of the work carried out by the region’s farmers  

and Brisbane Markets.

Similarly, the relationship with BFVG was strengthened 

through strong communication, regional and Market visits, 

information sharing and sponsorship of events. 

Brisbane Markets has a dedicated Communications Executive 

who works with wholesalers and the growers supplying 

produce to the Markets. More than 250 calls were taken from 

growers seeking information with many using the Grower 

Hotline – 1800 631 002. Sixty grower kits were distributed, 

loaded with information on how to do business with the 

Brisbane Markets.

Industry talks were given at Monto, a Melon Marketing 

Forum and regional visits were made to growers in the North 

Queensland, Wide Bay and Chinchilla areas.

The 2011 Chinchilla Melon Festival provided welcome relief 

from the tireless work at the Brisbane Markets, with a number 

of wholesalers and Brisbane Markets staff visiting the western 

Queensland township, along with 15,000 others to celebrate 

the region’s survival of two floods in quick succession.  

Visitors skied, slid, smashed, spat and revelled in watermelons 

during the event, with many of the competitions sponsored by 

Brisbane Markets wholesalers.

We were also the venue for educational sessions, as part of 

a National Vegetable Leadership Program, with participants 

taking part in the Market tour and workshops. Further tours 

were held for The University of Queensland Gatton,  

Monash University, Australian College of Agriculture 

students, The Australian Science Teachers Association School 

Community and Industry Partnerships in Science Program 

and a collection of individual chef and employment training 

organisations offering students “real world” experience.

BML IS PROUD TO SUPPORT A RANGE OF GROWER INITIATIVES TO IMPROVE 
THE COMMUNICATION BETWEEN ITS WHOLESALERS AND REGIONAL SUPPLIERS, 
PARTICULARLY WHEN FACING JOINT INDUSTRY CHALLENGES.

> Working with industry to meet the challenges

A smashing time at the Chinchilla Melon Festival.



Courtesy of ABC Rural, photo by Justyna Polanska.



21BRISBANE MARKETS LIMITED ANNUAL REPORT 2010/2011

CONNECTING WITH OUR COMMUNITY: OUR WHOLESALERS & BUYERS

By the start of 2011 however, the January floods,  

the destructive effects of Cyclone Yasi in North Queensland 

and unseasonal weather events across Australia had made 

the job even more challenging. Not only were supplies 

of fresh produce sorely depleted but the industry and its 

retail partners came under close scrutiny in waves of media 

attention related to pricing.

Brisbane Markets supported its retailers through its Fresh 

Tastes retailer program which was relaunched under a 

new brand in 2011 offering more benefits for participating 

independent greengrocers. The new Retailer Program, with 

the tag ‘Shop at your Local Greengrocer’ was designed to 

offer a clearer, concise message to consumers to encourage 

them to support their independent greengrocers. 

It incorporates a mystery shopping program, fresh produce 

workshops and competitions to help retailers promote the 

healthy two fruit and five vegetable messages to consumers. 

Participating retailers were awarded monthly prizes with the 

overall winner selected as the Retailer of the Year.

Birkdale greengrocers Nick and Vanessa Pavlou of Paradise 

Fruits were announced as the 2010 Retailer of the Year by 

Queensland Premier Anna Bligh at a ‘Boots to Suits’ flood 

themed gala dinner in May. Prize money was doubled this year 

from $5,000 to $10,000 while retailers of the month had their 

prize money increase from $1,000 to $2,000.

Meanwhile, wholesalers faced their greatest hurdle in 30 years 

with the flooding of the Brisbane Markets in January 2011, with 

many losing hundreds of thousands of dollars of equipment 

and stock. While trading was returned to the Brisbane 

Produce Market within 60 hours of the water receding, many 

faced weeks of cleaning their warehouses, handling the many 

staffing issues that arose from loss of trade and replacing lost 

equipment, at great cost. 

By the end of the financial year, the site had returned to  

100% capacity, a testament to the cooperation and dedication 

of the tenants and BML.

It wasn’t all gloom after the floods and wholesalers welcomed 

the Royal Flying Doctor Service (RFDS) to the Brisbane 

Produce Market to conduct a Pit Stop health check in May. 

The checks were timely with both physical and mental issues 

touched on by trained staff.

Up to 130 Fresh Connections Conference delegates also 

joined the Markets community for the physical check-ups and 

it is hoped that this will be an annual event. The initiative was 

supported by Brismark, the Australian Chamber of Fruit and 

Vegetable Industries and GlaxoSmithkline.

BY THE END OF 2010, BOTH WHOLESALERS AND RETAILERS WERE 
EXPERIENCING TOUGH TIMES AND DOING THEIR BEST TO ENCOURAGE 
QUEENSLANDERS TO BUY MORE FRUIT AND VEGETABLES.

> Our wholesalers and buyers meet the challenges

Queensland Premier Anna Bligh (centre) congratulates 
the Retailer of the Year team from Paradise Fruits.



Side view of the Fresh Centre building.
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CONNECTING WITH OUR COMMUNITY: OUR BUSINESS COMMUNITY

The loyalty of the existing commercial businesses was tested 

during this time and a resilient Queensland spirit shone 

through, with all but three being able to re-commence trading.

There were a number of new commercial and retail tenants 

who had only just opened their doors, or were due to 

commence trading when the flood hit. Almost 2 metres of 

filthy floodwater destroyed their stock and fittings.

The Lucky 7 Convenience store had almost completed its 

fitout and despite the devastation, this tenant re-built and 

started trading within two months.  

Forest Industry Training and Education Consortium (FITEC) 

had agreed to lease the ground floor office in the South Gate 

East Commercial Centre from 10 January 2011, the day before 

the flood’s onset.  BML provided temporary accommodation 

to FITEC until its premises were reinstated some months later. 

Subway took the initiative of using the flood event to re-

furbish its premises ahead of works it had planned for late 

2011.  The gusto shown by this tenant and its re-fit team 

meant that Subway was the first Commercial Centre tenant to 

recommence trade after the floods.

After an extensive gutting and fitting out in November 2010, 

the Chemist Warehouse opened its doors for trade.  

A promising Christmas season was succeeded by the 

complete wreckage of shelving and stock in the flood.  Not to 

be defeated, this tenant re-built and re-stocked in record time 

re-opening for Valentine’s Day on 14 February 2011.

Another business that showed incredible spirit in the face of 

disaster was the Brisbane Markets Post Office which resumed 

limited postal services on the Wednesday following the week 

of floods in the midst of building and restoration works.

Post flood, many businesses are reviewing flood mitigation 

strategies including the relocation of plant and equipment 

so that they are above flood level. As new development sites 

are released, project designers will review opportunities to 

incorporate flood mitigation into their design.

The opportunities for business to take advantage of the 

facilities within Queensland’s only Central Market hub have 

widened with the refurbishment of the Fresh Centre. This 

three-storey building will be the new face of the Markets with 

fully equipped training rooms, a demonstration kitchen and 

serviced offices.

This project has included the development of a new parking 

area between the Fresh Centre and the Brisbane Markets 

Commercial Centre which will provide additional parking 

facilities for customers and clients.

DESPITE THE DEVASTATION TO BRISBANE MARKETS AND ITS BUSINESS 
COMMUNITY, THE COMPANY HAS CONTINUED TO ATTRACT AN ARRAY OF 
BUSINESSES TO ITS ROCKLEA SITE.

> Development and redevelopment opportunities

Fresh Produce Group’s new warehouse 
in the north-west corner of the  
Brisbane Markets.
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However, the Queensland-wide flood, rain and cyclone events have had 

lasting effects on wholesalers. They had to restore their own business 

at the same time as dealing with flood-weary staff, hundreds of growers 

and buyers suffering from weather damage and supply fluctuations and 

distribution challenges.

The resilience of the Markets community was proved, with almost all 

returning to their premises, the exception being just three badly damaged 

retail outlets.

THE FLOOD WATERS RISE
On Wednesday, 12 January, the 77 hectare Rocklea site took the full force 

of the flood with water, mud and sludge rising to a depth of 1.5 metres in its 

Central Trading Area, and up to 3 metres in warehouses on the western side 

of the site. It engulfed ground floor offices, storage sheds and cold rooms.

Damage of over $100 million was estimated, given the fresh produce lost, 

vehicles and equipment destroyed and infrastructure damage.

THE INITIAL RECOVERY
By Friday, 14 January, the flood waters had receded, leaving devastation 

far greater than seen in the 1974 floods. Market tenants were joined by the 

Australian Defence Force reservists, State Emergency Services, NSW and 

Queensland Fire and Rescue Service personnel and hundreds of volunteers 

to begin the cleanup effort. More than 12,000 tonnes of wasted produce 

and building debris was removed over the first two weeks of the clean-up 

operation.

By Sunday, 16 January, limited receival and distribution recommenced on 

the Central Trading Floor using generator power for lighting and by the 

following day, wholesalers were trading with fresh produce that had  

arrived overnight.

In the first week, Brisbane Produce Market was at 30% capacity. A week 

later, it was at 50% and over the ensuing days, fresh produce receival 

volumes and efficiencies continued to improve as power was reinstated and 

warehouses were given Brisbane City Council Health Department tick of 

approval to recommence operations. Food safety was an important element 

during the recovery, with the Central Trading Floor sanitised daily.

BML spent more than $2 million in the initial four-week clean-up period. 

Priority works were divided into site clean-up, electrical reinstatement 

works, telecommunications system repairs, sanitary reinstatement, optic 

fibre repair, reinstatement of gardens and landscaping, reinstatement of 

CCTV and access control systems and many other areas.

BRISBANE MARKETS HAS PAID TRIBUTE TO THE 
HUNDREDS OF VOLUNTEERS AND EMERGENCY 
SERVICES PERSONNEL WHO HELPED IN ITS 
SWIFT RECOVERY AFTER JANUARY’S FLOOD 
DISASTER. WHOLESALERS WERE ABLE TO 
RECEIVE AND DISTRIBUTE PRODUCE IN A 
LIMITED CAPACITY JUST 60 HOURS AFTER THE 
CLEAN-UP BEGAN.

A REMARKABLE RECOVERY

REINSTATEMENT WORKS

The recovery process was split into  

areas of property damage, business 

interruption and rental abatement to better 

enable BML to negotiate with insurers and 

loss adjusters.

This work included attending to:

■■ property damage — including building 

works, sanitary and plumbing works,  

and most of the electrical reinstatement

■■ fire services — including a major review 

so that upgrading of fire indicator panels 

would result in a standardised and 

integrated system.

■■ electrical distribution boards — including 

replacement of the older boards and 

continued testing as electrical fault  

“hot spots” were eliminated.

■■ dock levellers (mechanical and hydraulic)  

— fully serviced and refurbished, an audit 

conducted and the need for upgrading/

replacement identified.

■■ lock replacement

■■ signage — cleaning/replacement

■■ lift rectification works at South Gate East

■■ emergency lighting — involving an audit 

and upgrading lighting systems 

■■ other — including road repairs and 

telecommunications.

Rent abatement was negotiated with BML’s 

insurers so that tenants would not have 

to pay from 11-31 January, and there was 

further rent abatement in February and 

March as the site was slowly brought back 

to full operation.

The flood event and the remarkable 

recovery have reconfirmed the spirit and 

resilience of the people within our industry.  

There were many businesses in other  

flood-affected parts of Brisbane who were 

not as fortunate and who took many weeks 

to return to business.
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> Board of directors

ANDREW YOUNG NOEL GREENHALGH PETER BETROS DONALD JACKSON

MICHAEL AHERN AOPETER TIGHETONY KELLYTONY JOSEPH
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The company has a relatively small team of 60 full-time, 2 part-time and 6 casual 

staff members. Brisbane MarketPlace employed 3 full-time and up to 26 casual staff 

members to ensure the efficient operation of the retail markets. 

This dynamic, highly motivated team is focused on the delivery of high-quality  

services and products at Brisbane Markets, in a work environment that is both  

enjoyable and challenging.

TRICIA WILLIAMS
Property Manager

JOY WILLIAMS
Chief Financial Officer

DEBORAH SHERMAN
Administration Manager/EA 

JESSIE FIELD
Operations Manager

JULIAN KREUNDL
Service Development Manager 

ANDREW MAY
Site Infrastructure Manager

KEN KAY
Retail Markets Manager

FROM THE TOP DOWN, BML STRIVES FOR THE HIGHEST 
STANDARDS OF PROFESSIONALISM.

> Management
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The January 2011 floods delayed some 

of the work but contractors resumed 

their projects, dealing with some design 

changes, influenced by the need to raise 

infrastructure and essential equipment to 

make the structures more flood-ready.

WESTERN ACCESS ROAD

The $8.5 million Western Access Road 

has created a new entry to the Markets 

from Sherwood Road, and helped 

in reducing congestion at the main 

entrance to the site.

The project included a signalised 

intersection, 600 car parks, vegetated 

areas and a building platform for the 

almost completed 4,700m2 Fresh 

Produce Group warehouse.

The works have improved what was 

previously an unusable “wetland” area. 

It now boasts extensive infrastructure, 

landscaping and street lighting and 

most importantly, will improve traffic 

flow and ease congestion.

FRESH CENTRE REFURBISHMENT

The construction company Wiley & 

Co was contracted to undertake the 

refurbishment of the former Growcom 

building, now referred to as the Fresh 

Centre, which was just weeks away from 

completion by the end of the 2010/11 

financial year.

The project will result in new offices for 

BML together with up to an additional 

2,000m2 of lettable space.

BML and wholesaler organisation 

Brismark will relocate to the top level of 

the building. Level one is dedicated to 

office space while the ground level will 

incorporate offices, a retail café, training 

rooms, a demonstration kitchen and a 

BML/Brismark service centre.

NORTHERN WAREHOUSE

The construction of a 4,700m2 

warehouse in the north-western corner 

of the site was well advanced at the end 

of the 2010/11 financial year.

Wholesaling, pre-pack and export 

company the Fresh Produce Group 

was poised to take possession of 

the building, adjacent to the IGA 

Distribution facility. 

Watpac Specialty Projects was 

contracted to build this state-of-the-art 

warehouse, which features a number  

of distinctive design elements such as 

an extended awning, covered finger 

docks, hydraulic dock levellers and 

extensive offices.

FLOOD MITIGATION 

In the wake of the January 2011 floods, 

all future development will have the 

heights of infrastructure and equipment 

well thought through so the site is 

best prepared for any future flooding. 

However, we sincerely hope the lessons 

learned by those who manage our water 

systems will stand all in good stead in 

the future. Options for ‘flood mitigation’ 

include raising the installation height 

of critical infrastructure, raising parts 

of the site and assessing the merits of 

levee banks.

IT’S BEEN A BUSY YEAR OF DEVELOPMENT FOR BML WITH TWO MAJOR 
PROJECTS CLOSE TO COMPLETION BY THE END OF THE FINANCIAL YEAR,  
BOTH CRUCIAL STEPS WITHIN A 10-YEAR $150 MILLION MASTER PLAN FOR  
THE ROCKLEA SITE. 

> Future capability

ADDITIONAL WORK
Other work earmarked for the new 

financial year includes:

■■ partial removal of Building N to allow 

for future redevelopment;

■■ stage two of the Fresh Centre 

construction,  

including a walkway from Site 

Services to the building’s entry, along 

with realignment of the fence line to 

offer better public access;

■■ development of a parcel of land on 

the southern side of Sherwood Road, 

to allow for greater warehousing 

space of fresh produce.

Refurbishment of the Fresh Centre building, 
set to become an industry business hub.
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CORPORATE DIRECTORY

SHARE TRADING
As an unlisted public company, shares in BML are not traded 

on the Australian Stock Exchange or any other share trading 

exchange system. BML does, however, maintain a register of 

parties interested in buying shares in the company and offers 

guidance in the process.

If a shareholder is wanting to sell shares in the company  

and advises BML, the information will be circulated to all 

parties who have expressed an interest in buying shares,  

and the individuals concerned can then negotiate a price  

and progress the sale.

If a sale is finalised, BML’s share registry, Link Market 

Services, must be sent a copy of the original transfer form 

so that the change of ownership can be recorded on the 

company’s share register.

People interested in buying or selling shares in BML,  

or who need any information in this regard, may register  

their interest by contacting Deborah Sherman at  

BML on (07) 3915 4200.

ANTHONY JOHN JOSEPH

ANTHONY ROBERT KELLY

ANDREW ALEXANDER GEORGE YOUNG

DONALD STANLEY JACKSON

MICHAEL JOHN AHERN AO

PETER GERARD TIGHE

PETER JOSEPH BETROS

NOEL ANTHONY GREENHALGH

> Directors

COMPANY SECRETARY
Joy Lindsay Williams

ADMINISTRATION AND REGISTERED OFFICE
Level 2 
Fresh Centre 
385 Sherwood Road, Rocklea, 4103
Telephone: (07) 3915 4200
Facsimile: (07) 3915 4291

Email: admin@brisbanemarkets.com.au

Website:  www.brisbanemarkets.com.au 

www.brisbanemarketplace.com.au

SHARE REGISTRY
Link Market Services  

Level 15,  

324 Queen Street 

Brisbane Qld 4106

Email: registrars@linkmarketservices.com.au

Website: www.linkmarketservices.com.au

AUDITORS AND INDEPENDENT ACCOUNTANT
BDO Audit (QLD) Pty Ltd 

Level 18 

300 Queen Street 

Brisbane Qld 4000

SOLICITORS
HopgoodGanim Lawyers 

Level 8, Waterfront Place  

1 Eagle Street 

Brisbane Qld 4000
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Trucking and logistics are pivotal in the distribution of Queensland’s fresh produce, 
transporting extremely perishable goods within tight timeframes across the country. 
Our heavy transport industry played an integral role during the January 2011 floods in 
re-establishing the Markets and linking supplies from growers with the consumer.

© Nolan’s Transport / Photo by Pete Jacques
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