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CEO COMMENT
OUSTANDING ANNUAL
RESULT

BML’s chairman, after more than
15 years in the role.

Brisbane Markets Limited (BML)
has again delivered an outstanding
result for the year ended 30 June
2017, guided by its Board’s continued
commitment to develop better
facilities, invest wisely and deliver
world’s best services to its tenants.

His story is found on page 11.

In fact, Brisbane Markets® is a
success story in the horticulture
sector, where industry based
ownership and management has
delivered benefits for all those in
the supply chain.
2017 marked 15 years since BML
took ownership of the Brisbane
Markets® and it is with great pride
that the 2016/17 Annual Report
reflects on the changing face of
the 77ha site during those years
as it has developed into a leading
Central Market and a significant
economic and employment hub.
Take a look at how we have
performed on pages 6 and 7.

SPOTLIGHT ON A LEADER
This Fresh Source edition takes the
opportunity to spotlight the service
given by an extraordinary industry
leader, Tony Joseph, who has helped
spearhead the Brisbane Markets®
into the economic position that it
commands today.
Tony recently resigned from the
Brismark Board after more than
35 years representing and serving
the wholesaling sector, but remains

HORTICULTURE CODE OF
CONDUCT
Some eight months since the
introduction of an updated 2017
Horticulture Code of Conduct,
Australia’s Central Markets are still
investing heavily in the education of
growers and traders, with Brisbane
Markets® doing its part in the
campaign.
It has been disappointing to
see some grower groups have
continued to build barriers
rather than work together in the
adoption of an agreed Horticulture
Produce Agreement template,
with such adversarial behaviour a
continuation of what was a decade
of chaos under the old Code.
However, Brisbane Markets® will
continue to do its part to promote
an understanding of and compliance
with the Code, while also representing
this sector of the industry and
standing up against unfair, illinformed and inaccurate claims.
Read more on pages 16 and 17.

PLANNING THE YEAR
AHEAD
It is with some excitement that the
new Multi-level Car Park at the
entry to the Brisbane Markets® nears
completion, marking what will be
another development milestone
when it opens in February 2018.

It is just one of a range of
developments currently underway
including the refurbishment of
Buildings N and D (East), construction
of a new LPG refueling facility and
amenities block, and expansion of our
roof top solar panel installation, with
planning for Stage 3 now underway.
Investing back into our 77 hectare
Rocklea site has been a priority
for BML with ongoing upgrading,
innovation and improvement of our
facilities creating a more competitive
and professional environment from
which our tenants can work.

MINI BUSINESS EXPO
SUCCESS
Thanks goes out to all those
who attended Brisbane Markets®
successful Mini Business Expo in
November, the second for the year
and again, a great opportunity for
tenants to build further business
unity across the site.
Find out more about the event on
page 12.

MERRY CHRISTMAS
On behalf of BML and Brismark,
I wish everyone a safe and happy
festive season and a healthy and
prosperous 2018.

Andrew Young,
Chief Executive Officer,
BML and Brismark
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PO Box 80, Brisbane Markets®, Rocklea, Queensland 4106
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CHRISTMAS ON THE
TRADING FLOOR
The Brisbane Markets®
community donned party
hats and picked up a
breakfast treat at the
annual Brisbane Produce
Market Christmas Barbecue
during the rush of the
pre-Christmas trade.

The traditional barbecue “catch
up” invites up to 4,000 people who
work or do business at the Brisbane
Markets® daily to pause for a
breakfast and wish each other well
for the New Year.
The event is popular with Brisbane
Markets® sponsors who chat oneon-one with workers to the beat of
Christmas carols and sizzling onion.

A worker grabs a quick breakfast and a sponsor’s gift during
the annual Brisbane Produce Market Christmas Barbecue.

ELECTION CAMPAIGNING
Queenslanders returned
a Labor Government to
Parliament in November, but
Brisbane Markets® was again
the site of campaigning.

New LNP Opposition Leader, Deb Frecklington, walks the
trading floor with Brisbane Markets Limited Chairman,
Tony Joseph, flanked by fellow directors.

Former Liberal National Party
Leader, Tim Nicholls, and his
former Deputy, now newly
elected Opposition Leader, Deb
Frecklington were flanked by an
army of media for an early morning

meet and greet in the Brisbane
Produce Market in the lead up
to the 25 November Queensland
General Election.
Brisbane Markets® has been the
scene of many political visits in
the lead up to both state and
federal elections, allowing Brisbane
Markets Limited and Brismark
executives an opportunity to speak
with campaigning leaders on the
issues that affect our industry.

SCREENING MESSAGES
Workers on the Brisbane
Produce Market trading floor
won’t miss a thing with 10
LED screens lighting up the
early morning trade and
important site messages,
many focused on safety.
Brisbane Markets Limited went
live with the digital messages in
November, which operate during
4
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trading hours to reach up to 4,000
people who do business on the site
daily.
They follow the success of LED
facts and advertising on screens
located at key points around the
site, including the Brisbane Produce
Market entry, Sherwood Road
and both the Site Service Centre
and Level 2 reception in the Fresh
Centre.

One of the new LED screens in the Brisbane Produce Market
with a safety message for workers.
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ROBUST PERFORMANCE FOR
A FOCUSED BML BOARD
Brisbane Markets Limited (BML)
has completed its 15th year of
industry-based ownership with
another robust financial year,
providing continued certainty
for the Brisbane Markets®
community and its shareholders.
BML held its Annual General Meeting
on Tuesday, 21 November 2017 where
the Board announced a net operating
profit after tax of $10.13 million, an
increase of 8.3% on the previous
year’s figure of $9.35 million.
BML CEO, Andrew Young, said the
strength of industry-based ownership

was executed through BML’s strategic
focus on effective stakeholder
engagement, maintenance and
development of the site.
“BML has invested more than $130
million into site construction and
upgrading projects over the past
decade to match the growth and
evolving needs of the industry,”
Mr Young said.
“Over the past financial year, more
than $24 million was committed
towards further site improvements
and development projects to enhance
the site functionality and efficiency”,
he said.

CHAIRMAN DELIVERS HIS REPORT
Brisbane Markets Limited’s (BML)
solid performance was the result
of prudent decision-making and
sound investment strategies
in an environment where the
organisation was committed to
delivering outstanding services
and developing new facilities for
its tenants.

to our site’s facilities, while creating a
template to which other Central Markets
can aspire,” Mr Joseph said.
Mr Joseph thanked the Board and BML
Management for their efforts in the role
they played in helping keep Brisbane
Markets® at the forefront of Australia’s
horticulture sector.

That’s according to BML Chairman, Tony
Joseph, who told shareholders at the 21
November Annual General Meeting that
the Board would continue to embrace
change, adapt and innovate.
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A dividend payment of 15.5 cents
per share, fully franked, was paid to
shareholders for the year ended 30
June 2017, which is an increase of
10.7% over the previous year.

MARKETS’
STRATEGIC
PLAN
RELEASED
Brisbane Markets Limited
(BML) released a five-year
Strategic Plan in November
that details its mission and
strategic focus from 2017-2022.
The plan summaries the Board’s
collective ambition to achieve
additional growth through diversified
property ownership, management,
development and service delivery on
the Brisbane Markets®’ Rocklea site
and off-site locations.

“Never has this been more evident than
in the 2016/17 financial year when we
reached the 10-year milestone since
BML launched its ambitious $150 million
Brisbane Markets® Master Plan for the
site, resulting in considerable upgrade
6

From left, Brisbane Markets Limited CEO Andrew
Young and Chairman Tony Joseph field questions at
the 2017 Annual General Meeting.

Shareholders flick through the 2016/17 BML annual
report during the Annual General Meeting.

Several goals are outlined,
including assessing the potential
benefits of working with other
Central Markets and achieving
ongoing operating net profit and
new asset value profit growth.

ABOUT BRISBANE
MARKETS LIMITED
Brisbane Markets Limited (BML) is
the owner of the Brisbane Markets®
site, and is responsible for its ongoing
management and development.
BML strives to provide international-standard
facilities and services for fruit, vegetable and
flower wholesalers, retailers, provedores,
secondary wholesalers, food processors,
transporters, exporters, industry organisations
and market support businesses.
As Queensland’s only central fruit and vegetable
market, the Brisbane Produce Market is the
State’s most important centre for the marketing
and distribution of fresh fruit and vegetables.
It records annual trade in excess of 600,000 tonnes
of produce valued at more than $1.3 billion.

An aerial view of the 77ha-Brisbane Markets® site at Rocklea.

COMMITMENT TO
DEVELOPMENT
Capital investment committed to Brisbane Markets®
site upgrading and infrastructure projects was in
excess of $24 million in the 2016/17 and more is
earmarked for the current financial year.
Future projects include completion of the four-storey Multi-level
Car Park, refurbishment and extensions the Building N warehouse
and refurbishment of Warehouse D (East).
In addition, the Tropicana Building will be partly demolished with
construction of a 4,800m2 refrigerated warehouse planned.
A new LPG refueling facility and amenities block should be
completed by January 2018, while Stage 3 of one of Australia’s
largest solar rooftop solar projects is underway.

A forklift operator refuels at the old LPG Facility that will be demolished after
a transfer of services to the new facility in early 2018.

2016/17 FINANCIAL
YEAR HIGHLIGHTS
Brisbane Markets Limited (BML) has had
another successful year financially recording:
• Net operating profit after tax of $10.13 million,
representing operating profit growth of 8.3%
compared to the previous financial year.
• Net assets were $148.24 million, a 22.8% growth.
• Total assets were $330.7 million, an increase of 12.4%
on the previous year.
• There was total lettable area of 158,592m².
• Shareholders received a 15.5 cent per share dividend
payment fully franked, which was a 20% growth.

The Brisbane Markets®, at Rocklea, has the largest concentration of forklifts in South
East Queensland. More than 4,600 people work on site and 384 forklifts are driven
by more than 1,100 registered forklift operators.
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MULTI-LEVEL CAR PARK
NEAR COMPLETION
Watpac Construction is placing the finishing touches
on the Brisbane Markets®’ new
Multi-level Car Park with the four-storey,
450 car park facility just weeks from completion.
One eye-catching feature is the second level overhead walkway
that connects the four-level building to an elevator and
stairwell at the end of Building B.
The 25 metre steel pedestrian bridge is the height of the
surrounding roofs and will allow safe access to the Brisbane
Produce Market trading floor once it is opened.
Car park users will have the option of using the newly installed
elevator, near the Building B amenities block, or taking the
healthy option of walking up the stairs.
In the main building, the clever architectural features and
sheer size of the car park were revealed in November when the
scaffolding was removed to uncover an impressive building.
The project is on track for a February 2018 opening.
The Multi-level Car Park’s 25 metre steel pedestrian bridge is moved
into position.

FIRE RING MAIN PROTECTION
A project to install a dedicated fire ring main
around the Brisbane Markets®’ Northern
Industrial Precinct is nearing completion after
what has involved installing many kilometres
of pipe underground.
The work has been ongoing for some years with Stage
5 to be followed by the installation of in-ground pipe

to the site of the new Building C1 warehouse, LPG
Facility and further west before attention is given to
completing the numerous connections to hydrants
across the site.
The fire ring infrastructure will boost the Brisbane
Markets®’ fire readiness with the latest piping
installation to connect to the Commercial Precinct and
Central Trading Area networks.

SOLAR PROJECT EXPANSION
Work continues to expand Brisbane Markets®’ successful roof
top solar panel project with Stage 3 to provide the Brisbane
Markets® an additional 7,500 panels at a cost of $3 million.
The additional panels will optimise the efficiency of the Stages 1 and 2
systems, allowing more power to be generated for longer at minimal
additional cost.
The most recent work includes roof sheeting replacement on seven
buildings and roof vents on one, with the upgrades expected to be
completed in March 2018.
The overall Stage 3 project is due for completion in late 2018 and will result
in solar assets generating more than 15% of the site’s power requirements.
8
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The Stage 3 solar panel project will assist the site to
double the electricity generated by the end of 2018.

SAFETY QUIZZES,
CHECKS AND TALKS
Safety was foremost on the Brisbane Markets®
community’s mind during October as the site
celebrated Safety Month using competitions, quizzes,
safety checks and workshops to educate and remind.
One of the more popular events was the pop-up Beer Goggle
Challenge where tenants walked the line wearing a pair of
“beer goggles”, with mate versus mate and boss versus staff in
competition.
A series of workshops and training sessions focused on LPG
safety, forklift safety checks, sun safety, regulation overviews and
best Work Health and Safety practices.
Safe Work Queensland inspector Warren Stackman lectures on Work
Health and Safety during Safety Month.

PLANNING FOR 2018 GAMES
Brisbane Markets® tenants and buyers have
been brought up to speed on the transportation
issues tipped to affect their businesses
during the staging of the Gold Coast 2018
Commonwealth Games.

Businesses were told of the likely impacts to business
operations, freight and staff travel.
The sessions were conducted by Queensland Department
of Transport and Main Roads representatives during
Brisbane Markets Limited’s Mini Business Expo in
November.

GROWERS MEET
THEIR WHOLESALERS
Several grower groups have explored the
Brisbane Produce Market throughout the
quarter along with a second public tour
conducted as part of Brisbane Markets®’
sponsorship of a Museum of Brisbane Tastes
like Sunshine exhibition.
Bundaberg Fruit and Vegetable Growers, Lockyer
Valley Growers Association, Passionfruit Australia,
Queensland Strawberries and a Stanthorpe growers
groups walked the trading floor, held breakfasts and
called on speakers provide a greater understanding
of the Central Market system.
Growers are encouraged to visit the Brisbane
Produce Market and can learn more by visiting
www.brisbanemarkets.com.au.
Specialising in design, construction & maintenance
of cold storage facilities and food processing systems

Pershouse Produce’s Robert Mann speaks to Queensland Strawberries growers
who toured the Brisbane Produce Market trading floor.
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BRISMARK BOARD
FAREWELLS STALWART
Brismark has paid homage to one of its longest
serving Board members with the resignation of
its Deputy Chairman, Tony Joseph, after 35 years
representing the wholesaling sector.
Mr Joseph received a heartfelt send off from his Board at the
2017 Brismark Annual General Meeting.
His resignation paved the way for Brismark chairman, Gary
Lower, to welcome Mark Murphy, of United Lettuce, to the
Deputy Chairman’s role and Stephen Edwards, of Murray Bros,
to the Second Deputy Chairman’s position
Mr Lower also took the opportunity to welcome
Alex Lazarou, of Ross and Co Fruit & Vegetables Pty Ltd, to the
Board’s vacant position.
Other Brismark Directors are Peter Tighe, of JH Leavy & Co;
Noel Greenhalgh, of R W Pascoe; Mark Clarke, of Favco Qld
Pty Ltd; Mark Moore, of M & D Vegetable Specialists; Hamish
Montague, of Montague Fresh (Qld) Pty Ltd; Troy Beaton, of
HE Heather & Co; and Paul O’Toole, of O’Toole Produce.

BRISMARK
COMMITTEES
Brismark has an active Credit Service
Committee and Junior Executive Committee,
with its members composed of:
CREDIT SERVICE COMMITTEE
Mark Moore M & D Vegetable Specialists (Chair); Mark
Bauer, Gollagher Bros; Tony Josepth, Alfred E Chave;
Matthew Spencer, Carter & Spencer Group; Craig Chard,
So Crisp; Shane Clarke, Favco QLD Pty Ltd; Alex Lazarou,
Ross and Co Fruit & Vegetables Pty Ltd; Terry Winston,
J Allen Pty Ltd; and Rachael Zhong, Murray Bros,

JUNIOR EXECUTIVE COMMITTEE
Mark Moore, M & D Vegetable Specialists (Chair);
Mark Bauer, Gollagher Bros; Matthew Spencer, Carter
& Spencer Group; Chris Deveney, Favco Qld Pty Ltd;
Antoine Fakhry, BG Brisbane; Christian Hoath, Rising Sun
Produce; Graham McRae, Perfection Fresh Brisbane; Tim
O’Toole, O’Toole Produce; Daniel Spoto, United Lettuce;
Joseph Spoto, United Lettuce; Vince Mailli, BG Brisbane;
Paul Joseph, Alfred E Chave Pty Ltd, Ben Bartlett, JH
Leavy & Co, Grant Southern, Ireland 53; Mathew James,
Ireland 53; Susan Lewis, Murray Bros; and Lachlan
Armstrong, Armstrong Bros.

10
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New Brismark Deputy Chairman Mark Murphy, of United Lettuce (right)
with fellow wholesalers during the Brismark Annual General Meeting.

ABOUT BRISMARK
Brismark is a member organisation
which represents and serves the needs
of the wholesaling sector of the fresh
fruit and vegetable industry – in
particular the primary wholesalers that
operate out of the Brisbane Produce
Market.
It has more than 50 Members and provides
advocacy and financial, commercial and
marketing services to primary wholesalers,
secondary wholesalers, commercial buyers,
growers, industry groups and job seekers.
For more information, visit
www.brismark.com.au.

TONY JOSEPH REFLECTS ON 35 YEARS
It was a tough decision for
Brismark stalwart Tony
Joseph to step down from
his Deputy Chairman’s role
after 35 years serving the
wholesaling industry, but
he knew “it was time”.
“I’ve been on the executive team
for many years and am immensely
proud of what the Brismark Board
has achieved,” Mr Joseph said.
“However, there are younger
wholesaler principals coming
through. They need an opportunity
to serve, just like I was invited to
do when I was a young man.”
Stepping aside from the role at
the 2017 Brismark Annual General
Meeting in October has given Mr
Joseph plenty of time to reflect on
what was achieved in three-and-ahalf decades.
He had held Chairman, Deputy
Chairman and Treasurer positions,
sat on government industry and
market sector review committees,
played a leading role in Brismark’s
purchase of the Brisbane Markets®
Rocklea site and has been part of
every major Brismark decision since
1982.

A BUSY CAREER
Behind the scenes, he was a
member of the State Government’s
Brisbane Markets® Trust for six
years and has acted as Chairman

of Brisbane Markets Limited (BML)
since the site’s industry ownership
in 2002. He is a keen sportsman and
also served on numerous sporting
executive teams, and is currently
a Director of the Brisbane Broncos
Board.
Mr Joseph listed off some of the
legendary names of Brismark’s past
Board members who had greatly
influenced his career and Brismark’s
ongoing success.

Pty Ltd, which he, and wife Maree,
have owned outright since 1994,
after what had been a two-decade
partnership with Simon George
Senior.
Tony remains the Chairman of
Brisbane Markets Limited and sits
on numerous Brisbane Markets®
committees.

“I was born into the wholesaling
sector and love it but if I walked
away tomorrow, I want to know
that I did something to make it a
better industry,” Mr Joseph said.
“My motivation has always been
to build a really good industry for
those people who follow behind us,
just as those who went before did
for me.”

RECOGNITION
In 1998, Mr Joseph was recognised
for his service to the fruit and
vegetable industry with the
awarding of an Australian United
Fresh Industry Section Award –
Wholesale Section.
In 1999, he received a further
recognition with the awarding of
the Australian Chamber Meritorious
Service Award for his outstanding
contribution to the wholesaling
sector.
All this was achieved while building
his own business, Alfred E Chave

Retiring Brismark Deputy Chairman Tony Joseph reflects
on 35 years.
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MARKETS MINI BUSINESS
EXPO SUCCESS
Twenty Brisbane Markets®-associated businesses were
flooded with inquiries during the staging of a Brisbane
Markets® Mini Business Expo that saw the ground floor of the
Fresh Centre crowded with discussion.
The November event was the second for the year to provide business
information, trade show and networking opportunities, as well as a busy
speaker session for Brisbane Markets® tenants.
Experts on social media marketing, operations, legal advice, power saving,
finance, information technology and insurance were gathered in one place.
A Queensland Department of Transport and Main Roads representative
providing advice on transport and freight movements during next year’s
Commonwealth Games, being held on the Gold Coast, drew much
attention.
Another Mini Business Expo will be held in 2018.

Trade show participants, Thompson Cooling’s Beau Rogers
(left) and Mitch Thompson with their giveaways at the
Brisbane Markets® Mini Business Expo.

CHRISTMAS FRUIT FOR SPECIAL KIDS
Hundreds of special kids and their parents
were given a brightly coloured, healthy
surprise with Brisbane Produce Market
handing out great tasting fruit at this year’s
Special Children’s Christmas Party.
Brisbane Markets Limited and Brismark volunteers
joined businesses from across South East Queensland
to bring some Christmas sparkle into the lives of the
3,000 kids celebrating the biggest party of their lives.
It is the 23rd year that Brisbane Produce Market has
supported the event that supports sick, physically
impaired or abused children.

INTERNATIONAL WHOLESALERS MEET
Brisbane Markets® delegates joined 160
visitors to the World Union of Wholesale
Market (WUWM) Congress, held in
Melbourne, in October, with the international
event tackling the big issues that affect retail
and Central Markets around the world.
Brisbane Markets Limited was a sponsor of the event
that included tours of Melbourne’s wholesale and retail
markets before moving to Sydney’s wholesale and retail
markets later in the week.
It was the first time the WUWM integrated the wholesale
and retail markets for a conference, with its chairman, Dr
Donald Darnall, saying the event epitomised why the two
should continue to work together.
12
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World Union of Wholesale Markets (WUWM) chairman, Dr Donald Darnall,
opens the international conference in Melbourne.

CHOOSE TO PROTECT
YOUR INVESTMENT...

in ADVANCE

YOUR ONE CONTACT SOLUTION FOR FIRE / LIFTS / SECURITY
Independent Fire / Lift Company
Australian owned and operated
Operations throughout
Australia
Electrical Contractor’s License

Members of the ECA
Members of the NFIAQ
Public Liability Insurance
- $20,000,000
Professional Indemnity Insurance

Performance based & flexible contracts
Performance guarantees
All maintenance and installation
to Australian Standards
ISO9001 Approved

QBCC License
AS4801 Safety Certified
Emergency service
24 hours - 7 days a week
Security License

Call 1300 116 675 or www.advancegroups.com.au
Advance Electronics Security

Our People

We design and implement all facets
of electronic security and MATV
systems for your premises.

Our experienced and qualified service technicians have
fully equipped service vehicles ensuring that most issues
can be immediately rectified and that our clients needs
are met within a short response time.

Advance Fire Technology

Our staff undergo constant training and evaluations
to be sure your investment stays operating at the same
worldclass standard as it was installed.

Dedicated to providing ongoing
maintenance for existing fire
protection systems and the
installation and implementation of
fire safety systems in new buildings.

We support teamwork. All our teams work together on
each phase of the project to provide a seamless, integrated
system that is simple to manage and easy to maintain.
We base our company values in complete customer
dedication; from the initial proposal and installation
to our after sales customer care.

Advance Lifts
Providing complete design
assistance including traffic analysis,
electrical requirements,
complete lift specifications
and field surveys for existing buildings.

Advance Global Elevators
Specialists in the furnishing
and installation of new elevators
(passenger and freight),
dumbwaiters, escalators and
residential equipment in new and existing buildings.

Our References
Advance Group of Companies is a multi-disciplined service and installation company with
industry knowledge in fire, lifts and pumps.Actively trading for over 15 years, we service, install
and maintain systems in over 3,000 establishments across Australia.
Advance Group of Companies has been entrusted to service and maintain a number of Local
Councils, Hospitals and prestigious hotel locations for extensive contract periods.

Some of our loyal and on-going clientele:
Brisbane City Council

Palazzo Versace

CS Energy

Moreton Bay Regional Council

Gold Coast City Council

La Sabbia

RACV Royal Pines Resort

Marriott Hotels and Resorts

Ramsay Health Care

Village Roadshow Theme Parks

F I R E / L I F T S / P U M P S / P R O P E R T Y

117 Olympic Circuit Southport Qld 4215 • Ph: 1300 116 675 • Fax: 1300 116 676
See our website www.advancegroups.com.au for more information
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A KNOCKOUT
MANGO AUCTION
Newly crowned Mango Champion, Nuccio
Camuglia, of Fruity Capers, Toowong Village,
paid $29,000 for the season’s symbolic first
tray of mangoes with a ring of celebrities
limbering beside him at the 2017 Brisbane
Produce Markets Charity Mango Auction.
The annual event, held on the Brisbane Produce
Market trading floor, was a knockout fight for flavour
with event ambassadors, 2017 WBO welterweight
title winner, Jeff Horn, NRL Legend Sam Thaiday and
celebrity chef Matt Golinski sizing up the new mango
champion.

Newly crowned Mango King, Nuccio Camuglia, of Fruity Capers, Toowong Village
(centre) is interviewed by sports MC Ben Davis, with champion boxer Jeff “The
Hornet” Horn in support.

The 16 prized kensington pride mangoes were
grown by Skliros Produce, in the Northern Territory,
officially launching one of the best mango season
for some years.
The ringside auction included a mango bout, with
“The Hornet” Horn and Thaiday part of a cheek-tocheek mango eating competition while wearing boxing
gloves, assisted by two rising boxers and mango lovers,
Alex “The Lionheart” Leapal and Dennis Hogan.
The Brisbane Markets® community threw in more
money with a barbecue fundraiser, raffle and personal
donations to raise just under $40,000 to aid Diabetes
Queensland and Life Education Queensland.

Celebrity auctioneer Haesley Cush starts the bidding process from the Mango
Auction “ring”.

MEET THE SPONSORS
The 2017 Mango Auction
was sponsored by:
•
•
•
•
•
•
•
•
14

Australian Mangoes
Toyota Material Handling
Motorama
ARM Insurance
Advance Group of Companies
Suez
Spick & Span
Storm International
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It was also sponsored by
Brisbane Markets® major
mango marketers:
•
•
•
•
•
•
•

HE Heather & Co
JH Leavy & Co
Romeo’s Marketing (Qld)
Montague Fresh (Qld)
Favco (Qld)
Alfred E Chave
Perfection Fresh

YOU DON’T HAVE TO BE A
SUPERFOOD TO BE A HERO

YOU CAN MAKE A DIFFERENCE TO
PEOPLE’S HEALTH TOO!

Diabetes Queensland and Brisbane Markets,
proudly working together to make a
difference for people living with diabetes.

Your donation to Diabetes Queensland provides 240,000 Queenslanders with diabetes
the support and information they need to live well.
Talk to Diabetes Queensland to learn more about ways you can make a difference.
Call us: 1800 177 055
Email us: give@diabetesqld.org.au

Horticulture
Code of Conduct
CUTTING
THROUGH THE
HYPE
Months of work with solicitors, fresh
fruit and vegetable wholesalers and
growers have gone into Australia’s
Central Markets producing
accessible, flexible and competitive
Horticulture Produce Agreements
(HPAs) for its suppliers this year.
The HPAs are a key element of the 2017
Horticulture Code of Conduct, released in
April, with grower groups slow off the mark
to produce the documents or educate their
members.
Growers and traders must have an accepted
HPA in order to trade or they could face
monetary penalties.
However, after months of inaction, a
Queensland grower organisation has
released its own templates and taken a
major swipe at wholesalers along the way.

SETTING THE
TEMPLATE SCENE
Earlier this year, the national organisation
representing wholesalers in each of Australia’s
six Central Markets, Fresh Markets Australia
(FMA) was concerned that a new Horticulture
Code of Conduct was in place but no guiding
documentation to assist their wholesalers and
suppliers trade.
It set about working closely with solicitors, growers and
wholesalers to finalise standard format templates.
These included Horticulture Produce Agreements (HPA),
a Schedule to the HPA and Terms of Trade, so that
wholesalers could be confident that they, and the grower’s
they dealt with, were Code compliant.
From mid-year, wholesalers across Australia were invited
to workshops and information was distributed widely –
but growers were being missed in the information loop.
FMA set about adding an education plan for its
suppliers as well, to fill the gap left by their Member
grower associations, including mail outs, wide template
distribution and advertisements in the national Good Fruit
and Vegetables magazine.

This feature examines the templates on offer
to help make sense of the truth beneath the
political hype.

DID YOU
KNOW?
A grower or trader not
understanding their 2017
Horticulture Code of Conduct
obligations could be making an
expensive mistake, with possible
penalties of up to $63,000 for
breaching the Code.
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Want to know more aobut the Code? To speak to a Brisbane Markets® wholesaler, visit
http://tinyurl.com/yao3muyl or call the Brisbane Markets® hotline on 1800 631 002.

TO CLAIM OR NOT
TO CLAIM, THAT IS
THE QUESTION
Wholesalers in Australia’s six Central
Markets say they have been unfairly
targeted by grower representative
organisations who are suggesting its traders
should not be entitled to basic protection
when conducting business transactions.
The concerns come after a Queensland grower
group says Fresh Markets Australia’s (FMA) template
merchant Horticulture Produce Agreement (HPA) may
not be consistent with the objectives of the Code.
In short, Growcom is saying that should wholesalers
have no right to claim a refund when defective,
wrongfully described or noncompliant produce arrives
at the trader’s door to sell.
FMA Director Andrew Young said that these claims
have not been clarified and no detail has been
provided to justify what the actual concerns are.
“The HPA functions as a supply agreement between
grower and wholesaler (trader) that is to be
negotiated with input from both parties,” Mr Young
said. “The HPA is to reflect good commercial practice.”

WHOLESALER’S
LEGAL ADVICE
Wholesaler representative organisation,
Fresh Markets Australia (FMA) said it
was proactive in obtaining extensive
legal advice in developing standard
format Horticulture Produce Agreement
(HPA) documents.
FMA began the consultation immediately
following the implementation of the new
Horticulture Code of Conduct in April 2017.
The HPAs were developed by FMA’s solicitors
to ensure they reflect the requirements of the
Code and include the terms and conditions
concerning:
• the supply of produce;
• the quality specification of that produce;
• the acceptance and/or rejection of that
produce by the wholesaler;
• dispute resolution; and
• terms of payment by the wholesaler.

“However, some grower representative organisations
believe that standard commercial practice should not
apply where wholesalers are concerned.”
Mr Young said under Growcom’s claims, a trader had
no right to claim a refund or return produce that:
• does not comply with its specification;
• is not as described by the grower; or
• has an inherent quality defect.
“It is disappointing that these claims have been made
despite ongoing requests for more information over
what is now in excess of a three the month period,”
Mr Young said.
“It remains concerning that there are views being
expressed that the same standard commercial terms
of trade, commonly seen across any number of other
industries, should not be available to wholesalers.”

Issued by Austsafe Pty Ltd ABN 96 010 528 597 AFSL 314183 RSE License
L0002035 the Trustee of AustSafe Super ABN 92 398 191 503 RSE Registration
R1005509 SFN 147 555 940 SPIN ASF0001AU.

Wholesalers trading on the Brisbane Produce Market floor. There are
60 million transactions Australia wide over five years.
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and the fight
for flavour
Brisbane Markets® has marked another 12 months with a robust financial
performance, a busy development program and a change to the most important
piece of legislation that covers its trade, the Horticulture Code of Conduct.
Some have called it the year we fought for flavour after a successful
Your Local Fruit Shop campaign and the involvement of WBO welterweight title winner,
Jeff Horn, endorsing our 2017 Brisbane Produce Market’s Charity Mango Auction.
This feature takes a look at the year that was and notes the milestones that have made the
industry-owned and managed Brisbane Markets® so successful throughout the year.

Near completion of a Multi-leve
l Car Park to
accommodate 540 vehicles.

Total occupancy rate
for the Brisbane Marke
ts site at
30 June 2017 was 98.
63%.
ar

n with a 30-ye
Completion of a new service statio
for the facility.
lease signed with Puma Energy

PERFORMANCE
• Brisbane Markets Limited (BML) achieved a net
operating profit after tax of $10.13 million in the
2016/17 year, an 8.3% increase on the previous year’s
operating profit.
• Total net assets as at 30 June 2017 exceeded $148.4
million, up 22.8% and the highest value since
purchasing the site in 2002.

gh

were toured throu
Numerous industry delegations
the Brisbane Produce Market site.

DEVELOPMENT
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Your Local Fruit Shop stores joine
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• Roof upgrading project involving replacing existing roofs on
ageing warehouses and replacement of alsynite on Building C.
• Completion of Stage 2 of BML’s solar panel project and the start
of Stage 3, with an additional 7,500 new panels.
• Ongoing building improvement and compliance program,
including fire detection upgrades and speakers in the Central
Trading Area buildings.
• Warehouse expansion, with Murray Bros refurbishing and
modifying a 5,110m2 building.
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A busy site improvement program
resulted in major
asphalt work, public toilet refur
bishment, replacement
of roofs, emergency lighting upgr
ades, installation of
electricity monitoring and impr
oving power with power
factor correction equipment.

PROPERTY
• A review of the Site Master Plan was progressed,
making 10 years since its implementation and
more than $130 million spent in line with tenants’
and growers’ needs.
al Gala Dinner was a
Brisbane Produce Market’s Annu
more than 500 people in
night of magic and music, with
attendance.

Forklift Operator of the
2017 Brisbane Produce Markets
took home a $3,000
Year winner, Joseph Kalolo (left)
Markets Safety Advisory
cheque, presented by Brisbane
rds.
Committee member Stephen Edwa
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• After much lobbying and negotiation,
we welcomed the implementation of the
2017 Horticulture Code of Conduct in the
anticipation it is fairer, more flexible trading
environment.
• Brisbane Markets® helped spearhead a
comprehensive grower education campaign on
the new Code.
• Continued involvement and visits with
Memorandums of Understanding partners,
Bundaberg Fruit and Vegetable Growers and
Bowen Gumlu Growers Association.
• The online fresh produce ordering service,
BuyFruit, focused on corporates, and expanded
its services further with gift hampers for
Christmas.

Two Brisbane Markets® Mini Busin
ess Expos brought
together Tenants with service prov
iders and sponsors
along with a busy speaker prog
ram.

®
other Central Markets
Brisbane Markets joined with
lesalers at Australia’s
delegates to showcase our who
Connections, held in
premier industry conference, Fresh

Adelaide.

SITE MAINTENANCE AND OPERATIONS
d Sam Thaiday (left)
In October, Rugby league legen
er, Jeff Horn (right)
and WBO welterweight title winn
Produce Market’s Charity
congratulate the 2017 Brisbane
uglia, of Fruity Capers,
Mango Auction King, Nuccio Cam
Toowong Village.

• New licence plate recognition resulted in 1,390 people
approved by the end of the 2017 financial year.
• Revised Brisbane Markets® Regulations were
released, including a Traffic Management Plan.
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FRESH TASTE OF AUSTRALIAN
CHERRIES
Cherry lovers are rejoicing.
Your Local Fruit Shops, located around South East Queensland, have been
holding fresh tasting events in the lead up to Christmas, promoting Australian
cherries.
Each year Your Local Fruit Shop works with Brisbane Produce Market cherry
wholesalers, the Australian Cherry Growers Association and Horticulture
Innovation Australia to promote cherries across South East Queensland.
An abundant 2017 season has allowed customers to taste the best of Australian
Cherries in store, with those who buy the popular festive fruit at the event
receiving a special gift.

BUYFRUIT GIFT
BOXES A TREAT
BuyFruit, the online fruit and
vegetable box service operated by
select Your Local Fruit Shop stores,
has had an enormous response to
its corporate box giveaways in the
lead up to Christmas and now it’s
time to talk gifts.
A special range of Christmas gifts are on
offer with the Classic Fruit Hamper and a
Mango Deluxe Hamper now online and
being sent all over South East Queensland
as the perfect way to wish people well for
the festive season.
Organic lovers won’t miss out with a
range of items to choose from and pop
into a bespoke box of fresh produce.
Visit www.buyfruit.com.au for more
information.

Cherries are available from November to February, but
the different varieties are harvested at different times,
so what you see in Your Local Fruit Shop stores in
December will be different to what you see in January.

HANDY HELP TO SELECT
THE BEST
Did you know that the best lychees to select are pink or red or
that white fleshed nectarines are at their sweetest when still
firm and crunchy?
If you want to know more
about when to buy, what to
select and how to store your
fresh fruit and vegetables for
the approaching festive season,
then hop onto the Your Local
Fruit Shop website and check out
the Seasonal Produce tab.
There is a wealth of information
available, including three fresh
produce guides that have the most
common fruit, vegetable and
herb information in the one
place.
You can download the guides
or print out a hardcopy but
the best place to pick up a
brochure, and speak to an
expert at the same time, is at
Your Local Fruit Shop.
Check out the seasonal produce
information and a location map of
your nearest Your Local Fruit Shop at
www.yourlocalfruitshop.com.au.

20
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Get help selecting the best
fresh produce from the
www.yourlocalfruitshop.com.au
website.

Searching for an ethical
labour hire service tailored to your needs?
partnering with

This partnership provides our Members and Market Tenants with short and long term
staffing solutions 24/7. Recruitment@Top is a multi-generational family business. They
are a Recruitment Consulting Services Association (RCSA) member, providing recruitment
services in South East Queensland.
quality recruitment screening, assessment and selection processes;
validation of qualifications, licences and identity, (including right to work in Australia);
minimisation of risk in the acquisition of labour and ensure compliance with legislation; &
ethical audit assurance.

Place your
staffing with
Recruitment@Top.

Recruitment@Top
provide quotation
and recommended
candidate/s.

Agree on start
date/time and
Recruitment@Top
will arrange site
induction.

Authorise hours
worked by signing
timesheet.

Recruitment@Top
invoice weekly
for labour hire
through Brismark
Credit Service.

Recruitment@Top has an extensive database of skilled and experienced candidates that
live locally and have had their experience, qualifications and right to work validated.

CONTACT US TODAY
Warren Hermann: 0417 787 445

|

Lisa Dwyer: 07 3915 4222

industry
REFLECTING ON A
CHALLENGING YEAR
By Bree Grima, Managing Director, Bundaberg Fruit and Vegetable Growers (BFVG)

REGIONAL UPDATE

good return for these products.

Bundaberg Fruit and Vegetable
Growers (BFVG) has been working
closely with the Commonwealth
Department of Agriculture to
provide support for a Category
C application to assist producers,
following three intensive weather
events which have adversely
impacted growers, infrastructure
and crops in the region.

We encourage producers to
continue to send high quality items
to ensure the Region maintains its
reputation with consistent, good
quality produce.

The first two weather events in late
October brought over 700mm of
rain for some parts of the region
which impacted a number of crops
including zucchini, tomato, melon,
capsicum, lychee, mango, pumpkin
and cucumber.
This was followed on by the
unexpected ferocity of damaging
winds and rain in early November,
resulting in over 33mm in 15
minutes and wind gusts of 98km/h.
Extensive fruit-drop in mangoes has
some producers expecting losses of
20-40% and due to plant windows
being closed for a number of
impacted commodities, these crops
cannot be replanted.
This may impact the quantity of
produce coming from the Wide Bay
region during the summer months.
While quantity may be down
slightly, quality is still high.
A number of areas within the
Region were not impacted as
heavily and these producers are
harvesting produce and enjoying a
22
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QUEENSLAND
HORTICULTURE COUNCIL
BFVG, along with other Queensland
Regional Grower Groups, recently
met with Growcom as part of the
annual Queensland Horticulture
Council Face-to-Face to discuss
issues pertinent to Queensland
producers.
The Hort Council teleconferences
are held monthly and this annual
face-to-face meeting provides for
greater opportunity to discuss these
issues in detail.
We are pleased to announce that
BFVG Chairman, Allan Mahoney,
is the newly elected Qld Hort
Council Chair for 2018, which is
administered by Growcom.

WRAP UP
As we round out another year, we
reflect on the horticulture industry
within the Wide Bay Burnett and
we are pleased to see that despite
numerous challenges the Region,
it continues to thrive and be a
leader in innovative products
and quality produce.
From drought declarations to
disaster recovery categories, our
producers have battled through,

not only weather events, but a
potentially crippling virus such as
cucumber green mottle mosaic virus.
BFVG has actively worked to
represent growers on a range
of issues including the labourhire licensing bill and also the
Horticulture Code of Conduct.
We are thankful for the
partnerships we have with
other grower groups and
Brisbane Markets®, through our
Memorandum of Understanding
with Brisbane Markets Limited and
Brismark.
We hope to continue these
relationships well into the future.
From the Office and Directors of
BFVG, we wish everyone a very
Merry Christmas and may 2018 be a
prosperous and profitable year.

DID YOU
KNOW?
Bundaberg Fruit and Vegetable
Growers (BFVG) keeps its
members and suppliers updated
through a free online newsletter,
called Fresh Pickings, located
on the association’s website at
www.bfvg.com.au/publications.

SUEZ and Brisbane
Markets are putting your
waste to good use
We provide smart and reliable solutions to collect recover
and recycle paper and cardboard into valuable resources

For information on best practise waste management solutions,
contact SUEZ today

industry

2018 IN THE HANDS OF
A VOLATILE CLIMATE
By Bowen Gumlu Growers Association Industry Development Officer Cherry Emerick

Far North Queensland growers
are making their plans early
for the 2018 season but as
always, in such a tropical
and volatile weather climate,
much is in the hands of the
approaching cyclone season
and the water allocation
amounts which won’t be
known until the next quarter.
2017 SEASON –
ON REFLECTION
The first half of 2017 was one of the
most challenging for decades with
cyclonic conditions ripping apart
farms during the planting season
and the prices of some commodities
falling sharply from an early
summer causing over supply.
As the year draws to a close, some
growers were still mopping up soil
damage on their farms more than
nine months after Cyclone Debbie
made a direct hit on the Bowen
region, along with heavy rain
deluges further afield.
Growers are resilient. Mareeba
growers are a prime example of this
and know well the damage that
cyclones can cause after suffering
similar devastating weather events

in previous years.

WORKSHOPS
Growers have set aside time
from their busy season to keep
up-to-date through a series
of workshops, ranging from
biosecurity and Freshcare to
cyclone recovery seminars and
horticulture regulation.
The response to such sessions was
beyond expectation and provides
the region with a proactive stance
on a range of topics so that our
growers and better informed and
can plan the coming months with
greater certainty.
For those who haven’t been able
to make it to workshops on one
of the region’s most important
subjects such as Workplace Health
and Safety, Hort Innovations has
provided an easy-to-use carrotshaped USB containing a wealth of
information including forms, a suite
of tools and training resources.

BIOSECURITY
Growers were ever vigilant for
a range of diseases on farm by
placing insect traps, improved
signage, staff training, introducing
farm visitor protocols and
improving management practices to

DID YOU KNOW?
Bowen Gumlu Growers Association
Chairman, Carl Walker, has featured
in a Whitsunday Regional Council
promotional video, called ‘Our Whitsunday.
Our Utopia’, found at
www.youtube.com/watch?v=aSVXlC4-dRI
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comply with regulation and reduce
cross contamination.
A biosecurity consultant has
interviewed many stakeholders
using their input to produce a
local plan.
It will act as a guide to focus all
government bodies and sections
of the community on a whole-ofregion action plan to protect what
is a multi-million industry.

LABOUR HIRE
Labour hire has been topical in the
region with the media spotlighting
issues surrounding the rise of
unethical employment companies,
the introduction of new legislation
and the need for clarity around visa
issues for seasonal workers.
Wishing all a safe and Merry
Christmas and New Year in the
days ahead, hopefully with some
enjoyable downtime to gather your
thoughts and passion for 2018.

SOUTH KOREA TRIP
I had the privilege to represent
BGGA, along with two other
vegetable groups, in South Korean
in November. It was part of a
mission to open up access as part of
the Free Trade Agreement between
Australia and South Korea.

QUEENSLANDER
HEADS PMA A-NZ
Produce Marketing
Association AustraliaNew Zealand (PMA
A-NZ) has a new
Chairman and two
new Directors after
its Annual General
Meeting, held in
Brisbane in November.
Joe Craggs, the sales and
marketing Director of
Tropical Pines, is the new
Chair replacing Andrew
Francey, of OneHarvest,
who had held the position
for the past 12 months.

BRISBANE MARKETS®
VENUE FOR TECH
EVENT
Produce Marketing Association Australia-New
Zealand (PMA A-NZ) held a half-day technology
information seminar, better known as the Tech
Event, at the Brisbane Markets® in November.
It followed the PMA A-NZ Annual General Meeting the
previous day, with some delegates making good use of their
time to include a tour of the Brisbane Produce Market and
attend the seminar, held in the Brisbane Markets® Fresh
Centre training rooms.
Tech Event was the second seminar of its kind and examined
how leading businesses are adopting new technology to
manage production, packing and transactions.

Newly appointed PMA A-NZ
Chairman, and former Vice
Chairman, Joe Craggs, of
Tropical Pines.

Katie de Villiers, of
OneHarvest and Daniel
Williams, of Coles
Supermarkets, were also appointed to the Board,
replacing departing Directors, Nicholas White and
Charlotte Connoley (NZ).

Other Board members are Emma Townsend, of Fibre
King/Oryx Automation; Nick Fitzpatrick, of T&G Global
Limited (NZ); Rachel Audige, of BrandExpansion;
David Harris, of Harris Farm Market; Rocky Tassone,
of Hydro Produce; Scott Davidson, of Woolworths;
Michael O’Keeffe, of LaManna Premier Group; Perry
Sansom, of Compac Sort (NZ); and Michael Franks, of
Seeka Limited (NZ).

Attendees at PMA A-NZ’s half day Tech Event, heard how technology
is changing the way that the fresh produce industry does business.

100% FRUIT AND
VEGETABLE WATER
The words “aqua botanical” have been
bandied around the beauty industry
for years but the Brisbane Markets®
community knows it as a premium water
beverage brand made from the moisture
of 100% recycled fruit and vegetables.
Brisbane Markets® provedore, Noel Joliffe, of
Joliffe’s Outback, is known to Queensland chefs
for his bush tucker expertise but has added the
blue-glassed AquaBotonical bottles to his range
after seeing the response from famers and
foodies.
Mr Joliffe said he was supplying selected fruit shop
owners with the sparkling or still water brand that
supported the whole fresh produce industry by
aiding growers to reduce their crop wastage.
fresh source
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NEW INDUSTRIAL MANSLAUGHTER
LAWS INTRODUCED
By Brismark General Manager Gail Woods

Are you a business owner or
senior manager? Have you
been doing enough to keep
your employees safe while
at work? The Queensland
Government thinks you may
not be!
In response to the tragic deaths
of two workers at Eagle Farm
Racecourse and four theme park
visitors to Dreamworld last year,
new Industrial Manslaughter
laws were introduced in October
2017, sending a clear message
to businesses that negligence is
not acceptable.
All Queensland businesses and
their senior executives need to be
aware that they could be charged
under these new laws if a worker
dies, including while on a break at
their workplace.
Penalties are severe, with a maximum
penalty of 20 years’ imprisonment for
an individual and a maximum fine of
$10 million for businesses.
All workers still have the same
duties and responsibilities under
the Work Health and Safety Act
2011 (Qld) (WHS Act), but what has
changed is that the new industrial
manslaughter offence also applies
to ‘senior officers’.

WHAT SHOULD YOUR
BUSINESS DO?
Businesses should act now to
recognise who their ‘senior officers’
are and make sure their obligations
are clearly understood.
It’s a timely reminder to review all
work safety management systems
including;
• Workplace Health and Safety (WHS)
manual policies and procedures;
• Safety related training logbook
and schedules;
• Forklift Safety;
• Traffic Management Plan;
• Drug and Alcohol policy;
• Safety equipment and Personal
Protective Equipment (PPE);
• Risk Assessments; and
• WHS Audit.
As part of your review, confirm that
all control measures are in place
to reduce or eliminate risk that
could cause a death, and even more
importantly, that those measures
are being carried out by workers
and are being managed and
monitored by those in charge.
WHS compliance has always been
serious business with significant
penalties, but this extension has
lifted the stakes – be sure you
understand your responsibilities.

PANAMA
DISEASERESISTANT
CAVENDISH
The fight against Panama
Disease has stepped up a
notch with Queensland
University of Technology
researchers developing and
growing a modified cavendish
banana that is resistant to the
devastating soil-borne fungus.
In their world-first GM field trial
conducted in heavily TR4-infested
soil, one Cavendish line transformed.
A gene taken from a wild banana
remained completely TR4 free, while
three others showed robust resistance.
The field trial, which ran from 2012 to
2015, was conducted on a commercial
banana plantation outside Humpty
Doo in the Northern Territory and was
led by Distinguished Professor James
Dale.
Professor Dale said the outcome was
a major step towards protecting the
US$12 billion Cavendish global export
business, which is under serious threat
from the virulent disease, also known
as TR4.

WHAT IS THE DEFINITION
OF A ‘SENIOR OFFICER’?
Work Health and Safety Act 2011 Senior Officer Definition:
Senior officer, of a person conducting a business or undertaking, means—
(a) if the person is a corporation—an executive officer of the corporation;
or
(b) otherwise—the holder of an executive position (however described)
in relation to the person who makes, or takes part in making, decisions
affecting all, or a substantial part, of the person’s functions.
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The cavendish is Australia’s most common variety of
fruit, with the creamy, smooth texture and thin peel
a favourite with kids.

Anticimex Smart Innovative Non-Toxic
Rodent Control
Flick Anticimex provides an environmentally
friendly solution that captures the best of
two worlds: automation and expertise.
The Smart System constantly monitors
and instantly reacts to rodent activity,
helping you avoid costly treatments by
preventing serious infestations.
Contact our specialists today for a
free site analysis on 07 3638 4100.
Find out more on Smart at
flick-anticimex.com.au/smart

The modern pest control company

business
KEEPING PARENTS IN
FAMILY BUSINESSES
By Roderick Glass, Casual Academic, University of Queensland and Principal, Systems Agriculture

Nobody likes to think about
it, but it’s inevitable that one
day you’ll leave your business.
Whether you decide to sell up, retire,
leave due to health reasons or you
just want to explore, it’s important
that you plan for that day.
A succession (or exit) plan outlines
who will take over your business
when you leave.
Significant difficulties arise when the
business is not strategically, tactically,
operationally, financially and
personally ready for this change.
These difficulties range from
partial or total loss of assets
or more importantly the
fragmentation of families.
A good succession plan will help
your business transition smoothly
to the new owner while retaining
the lessons of the path.
By planning your exit early, you can
maximise the value of your business
and help it to meet future needs.
By building the skills into your
business you can enable this process.
There is a lot to consider, if you
want a smooth transition into
business ownership or want to step
back from the business. Have you:
• Aligned expectations to the
business performance?
• Reached consensus for the
businesses’ future direction?
• Agreed the value of the business?
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• Determined if your successor/s can
afford to buy?
• Documented roles, responsibilities
and rewards?
• Determine the correct legal
structure?
Talking about succession well ahead
of retirement is probably the best
thing you can do to avoid family
conflicts and to make sure your
family wealth ultimately ends up
where you want it to.
To make an informed decision it is
advisable to start by learning about
estate planning. Key action learning
questions are:
• Will there be sufficient assets in
your estate to provide for your
children?
• Will sufficient funds be available
to sustain the farming enterprise
should you die or you are unable
to complete normal duties?
• Will your share of the farming
enterprise go where you want
it to?
• Have loan accounts that you have
with the farming enterprise been
considered as part of your estate
plan?
• Have all significant loans been
appropriately documented?
• Do you intend forgiving any
personal or commercial debts
owed to you by family members?
• Do you have a valid will and an
enduring power of attorney?

Due to the complex nature of
some of these issues, it is important
to allow as much time as possible
for their consideration and, if
possible, to arrange independent
support and advice prior to making
your decision.
Talking about succession well ahead
of retirement is probably the best
thing you can do to avoid family
conflicts and to make sure your
family wealth ultimately ends up
where you want it to.
An important way of overcoming
various barriers associated with
succession planning is for farming
enterprises to become better
informed about succession and
retirement planning. Government
assistance may be available to
assist you with options and
procedures to begin your
succession journey.

According to recent Australian Bureau of Statistics
figures, agriculture industry workers are getting
older, with the average age now at 56.

LEADING CUSTOMER SERVICE
By Sal Trujillo, Brisbane Markets Limited Human Resources Manager

Customer service is a topic
which doesn’t go out of
fashion given its benefits in
running a profitable business.
The current festive season provides
an excellent opportunity for
businesses to shine through their
customer service practices and make
a positive impression on new and
existing customers.
The quality of the service that your
business provides is determined by
your customer’s perception of how
well your employees (the business)
meet their expectations.
Accordingly, there is a pressing
need for organisations to lead and
manage a customer service culture.
Consider the following:
• Develop Customer Service
procedures. Clear guidelines
should be implemented and
adhered to surrounding the
delivery of customer service
practices such as handling
customer feedback, managing
customers’ complaints, answering
phones, and face to face service.
• Identify customers’
expectations. Finding ways
to engage with your customers
will allow you to determine
what your customers expect from
your business.

This can be achieved through
customer surveys, analysing
customer feedback, as well as
researching available information.
For example, you might find that
customers do expect to be treated
with respect, be kept informed,
and receive fast and efficient
service.
• Embrace Technology and
Social Media. Consider how
current technology and social
media can impact your business
and how it can be utilised to
engage with existing and new
customers.
Given the rapid technological
advancements, customers are
expecting information to be
available 24/7.
• Communicate with your staff
members. As employees are
ultimately the ones that will
interact with your customers,
ascertain that employees are
aware about the company’s
expectations surrounding the
level of customer service to be
delivered. It is also a good idea
to consider any suggestions from
employees on how to improve
customer service.

your customer’s expectations,
telephone and email etiquette.
Explain to employees the impact
of appearance and the power of
a smile in relation to customer
service.
• Customer service in practice.
For the customer service systems
and training to be effective, the
organisation must ensure that
all promises made to customers
are being met, customers are
being listened to, and employees
are interacting with customers
efficiently.
• Support and Reward.
Key responsibilities surrounding
customer service should be
incorporated in all position
descriptions, performance
reviews, and team discussions.
Good performance by employees
delivering desired levels of
customer service should be
acknowledged and rewarded.
The key in stablishing a customer
service culture is based around
managers applying the desired skills
so they can lead by example.
Happy holidays and a prosperous
New Year to all our readers.

• Train your staff members in
customer service. The training
should include the organisation’s
procedures, an outline of

Evolving Customer requirements
Increased competition
Finding the right staff
Consolidation
IT systems

YOUR BUSINESS MATTERS
These are just some of the issues that are currently
affecting Small and Medium Business.
Affinity Accounting Plus has extensive experience in
the Markets Industry and can assist you to prepare and
implement an effective Business Plan to watch your Business
grow. Affinity Accounting Plus is located in the SouthGate
East Commercial Centre in the Brisbane Markets at Rocklea.
07 3725 6100 | www.affinityplus.com.au
PO BOX 399 BRISBANE MARKET QLD 4106
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SAVE THE DATES
With 2018 a matter of days away, it’s time to
save some dates in what will be a busy industry
calendar for the first half of the year:
FEBRUARY 7-9: Fruit Logistica, Berlin, Germany
FEBRUARY 12-15: BerryQuest International 2018
Conference, Launceston, Tasmania
FEBRUARY 23-MARCH 4: Biannual Apple and Grape Festival,
Stanthorpe, Queensland
MARCH 6-7: ABARES Outlook 2018 conference, Canberra, ACT
MAY 12: Queensland Strawberry Industry Annual Dinner
and Awards Night, Caloundra, Queensland
JUNE 18-20: 2018 Hort Connections, Brisbane, Queensland
JULY 27: Brisbane Produce Market Gala Dinner, Brisbane,
Queensland
AUGUST 18: 30th International Horticulture Congress,
Istanbul, Turkey
AUGUST 22: Horti Asia, Bangkok, Thailand
AUGUST 29: Brisbane Produce Market Forklift Operator
of the Year
OCTOBER 4: Brisbane Produce Market Mango Auction
OCTOBER 18: Global Berry Congress Exhibition, Rotterdam,
Netherlands

HOLIDAY TRADING
Brisbane Produce Market will be closed to
buyers and the public on the public holidays
during December’s festive season and public
holidays in early 2017.
These include:
25 December – Christmas Day
26 December – Boxing Day
1 January – New Year holiday
26 January – Australia Day
Check trading times at www.brisbanemarkets.com.au
The delivery and pick up of produce can continue to
occur by arrangement with individual wholesalers.
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Toyota Material Handling is the forklift leader
in Australia’s fresh fruit and vegetable markets.
1. Proven performers in the fruit and vegetable markets environment
2. New and used forklift purchase, rental or lease options
3. Superior service and parts back-up and support
4. Massive range with Toyota Material Handling’s world leading products
5. Flexible finance deals through Toyota Finance
6. Stability of dealing with the world’s largest forklift company

To make the smart choice and discover how Toyota Material Handling
can make a difference to your operations, contact your local branch.

Hand Pallet
Trucks

Power Pallet
Trucks

Order
Pickers

Walkie
Stackers

Toyota Material Handling offer
• New Sales • Pre-owned • Rentals
• Finance • Service and Parts

Reach
Forklifts

Battery
Counterbalance

Engine
Counterbalance

1800 425 438
www.toyotamaterialhandling.com.au

Elevated
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Skid Steer
Loaders

